INFORMED

NEEDS: STRIVE FOR CONSTANT PERSONAL GROWTH AND LEARNING
Age Distibution

50% Informed Melbourne
Museum visitors from
Melbourne metropolitan area

4

'74% Informed Scienceworks
’ visitors from Melbourne

of Museums Victoria metropolitan area
visitors fall into the
Informed segment >

43% Informed Immigration
Museum visitors international
tourists
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About 2/3 of Informed visitors
Melbourne Museum Scienceworks Immigration Museum are with other adults
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FAVORITE EXHIBITS

|dentity: Yours, First Peoples
Mine, and Ours 1 ol o Gallery, Bunjilaka

Sportsworks

Data Sets: Visitor Profile Survey: n=7385 Visitor Sentiment Index: n=8003 2015-2020



