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Rate of Importance
Company Now
Opro9
Pampers
Plan
Ratio of Improvement
Sales Point
Absolute Weight
Demanded Weight
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3 3 3 2 5 17 1.2 6 0.208
4 4 5 5 5 13 1.5 7.5 0.26

5 4 3 1 5 13 1.5 9.375 0.324

Total 28.88 1

Main Correlations
9 = Strong Correlation
3 = Some Correlation
1 = Possible Correlation

Sales Points = 1.5, 1.2, or 1
D=A*B*C B =P/N



