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https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee?pbi_source=PowerPoint

| feel like | belong in the museum

Reasoning behind rating:

5.65% ‘\

6.09% ™

1043% ——

15.65% —

5.22% —\

8.78

out of 10

L 26.52%

- 3043%

@It was very inclusive, welcoming, and accessible

@ Everyone has the right to be in and apart of the m...
@ Love learning and experiencing the museum

® Do not understand/too soon to tell/no explanatio...
@®Don't believe I'm the target audience (age/interests)
@Felt | was represented here

@ Didn't feel represented (culture/language)


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

What | am seeing and doing in the museum
IS Important to me

8.36

out of 10

Reasoning behind rating:

® Education and learning is important

2.49% o )
] ® Important because it is good for the children/the c...

3.73% ‘\
7.05% N

® Immigration is important to Australian history/its i...
/ 26.56% @ Do not understand/too soon to tell/no explanatio...
871% — @ Not important/does not affect everyday life so not...
@ Learning from the past and present to build the fu...
@ Learning about myself/identity

@ Connected with others

What type of visitor are you?
[] Adult visiting on own

[ ] Adult visiting with children
[ ] Adult visiting with other adults

11.2% —

[ ] Multi-generational group

18.26% —/


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

Being in the museum connects me to something
bigger than me

1.74

out of 10

Reasoning behind rating:

® Common humanity and connection to different cu...

3.41%
" @ Connection to a sense of history and past

4.39% ‘\
7.32% N

® Connection to learning and education
L 27.8% @ The museum does not play that role
@ Connection to a larger universe
027% — ® Connection to children/family

@ Connection to nature

@ Connection to the future/the future of technology

Which museum did you attend today?
10.24% — y y
[ ] Immigration Museum

[] Melbourne Museum

[[] Scienceworks
11220 —


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

| felt better because of my visit to the museum

1.79

out of 10

6.22%
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Being in the museum gives me a sense of being part of a community

6.74

out of 10

[ ] Immigration Museum
[ ] Melbourne Museum

[[] Scienceworks

® Got to spend time with my kids/family

® Was able to get out of the house and enjoy the environme...
® Learned something new today

® Do not understand/too soon to tell/no explanation/skip

@ Related to the stories told in the museum

®Did not feel any different because of my visit

@ Felt worse because of some of the information that | learned

Being in the museum connects me to the people | am with

7.51

out of 10


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

Responses

Is creating a sense of belonging the role of a museum and why?
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Not sure

2.79%
8.37% =\ |

— 21.86%

8.84% —_

93% ——

~— 18.6%
14.88% —

L 15.35%

® Everyone should feel wel...
® Museums are only for le...

® Not the main role but is ...
® Should reflect the world ...
® History/learning makes y...
® Do not understand/too s...
@[t explains the roots of m...

® The museum is meant to...


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

WHAT THE DATA SUGGESTS

-> Adults with children and adults without children
experience the museum differently

=> Belonging is a condition that must be met to reach
other outcomes of a visit

=> How visitors connect to something bigger is
dependent on the museum

=> Education is a prevalent theme and ties into
wellbeing

il




Alone, other With kids

adults

Connected to
those | came with

Important to me

> Belonging

1

| feel connected to something bigger than me

Immigration Scienceworks Melbourne
Common humanity,  Expanding universe, Depth of time
multiple cultures technology

Learning & well-
being
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“[The museum] breaks down prejudices and ignorance and promotes tolerance
and acceptance through education and that we are all actually the same”

— Immigration Museum Visitor
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Suggestions to improve visitors sense
of belonging and well-being

How to achieve a sense of belonging and well being

for all visitors

4.65%
5.12% —\ |

_—31.63%
17.21% —

18.6% —

.- 22.79%

® More interactive/inclusive ...

® Nothing, they are doing a ...

® General accessibility

@® Do not understand/too so...
@ Nothing, it is not the role t...

@ Better advertising/social m...

How to make the visiting experience more
welcoming and inclusive for themselves

11.86% —~

13.14% —

3.81%
6.78% —\ |

17.8% —

— 46.61%

® Nothing, they are doing a ...
® More interactive/inclusive ...
® General accessibility
® Other enhancements
@® Do not understand/too so...

@ More awareness of progra...


https://app.powerbi.com/groups/me/reports/bc9515a8-c796-4b2d-aa4e-d824d72a3cee/?pbi_source=PowerPoint

VISITOR INSIGHTS
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Interactivity
Representativeness
Accessibility

Awareness




VISITOR INSIGHTS

A lot of things here that are interesting for kids
but not for older generations...kids might not
really understand what theyre getting out of it
and move on and only see it as an activity not
learning.
- Scienceworks Visitor

INTERACTIVITY




VISITOR INSIGHTS

Not only reflecting the British culture but from
major 10 or 20 cultures and make a room for each
country.

- Immigration Museum Visitor

REPRESENTATIVENESS




VISITOR INSIGHTS

More technology .. headphones, self guided tours,
accessible for hearing problemns, language
barriers.

- Immigration Museum Visitor

More languages for people travelling .. it would

nice for them to be able to understand everything.
- Melbourne Museum Visitor

ACCESSIBILITY




VISITOR INSIGHTS

| think the entrance isn't great it'’s like a hotel and
the entrance could be more engaging.
- Immigration Museum Visitor

More advertiserment on what's in the exhibits, for

general access not just ticketed stuff.
- Melbourne Museum Visitor

AWARENESS




BUILDING ON BELONGING"




BROADEN LANGUAGE
OPTIONS

»

DELIVER MEANINGFUL
& IMMERSIVE
EXPERIENCES

REFRAME HOW
INFORMATION IS
AVAILABLE UPON

ARR'VAL

STORIES OF THE WEEK
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EXPAND MESSAGES
TO SHOW THE
DELIVERY OF
INTRINSIC BENEFITS

BUILD ON THE
UNDERSTANDING OF
THE INTRINSIC
BENEFITS OF
MUSEUMS
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THANK YOU

Does anyone have any questions?

Contact: gr-melmuseum@wpi.edu

A special thank you to Carolyn Meehan,
Aarti and Ryan Madan, and the rest of
Museums Victoria staff who has helped us
along the way




SLIDE CREDITS & IMAGE
ATTRIBUTES

— Presentation template by Slidesgo

— lcons by Flaticon

— Infographics by Freepik

— Slide 4 Image : "Scienceworks” by Rich Renomeron is licensed under CC BY-NC-
ND 2.0.

— Slide 11 Scienceworks Image : "Scienceworks” by sobriquet.net is licensed under
CCBY-NC-SA 2.0.
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