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About 2:5 Americans do not believe Iin
human-induced climate change

, \
Our Solution
AW AT

ur Approh

\ |

Prioritizing ' Systemic Like national
=oltions o4 § perceptions, Suggestions: Considerations: Decision:

{
<y / 5 e \ e GOEN N
. perceptions also vary -I';;.:. : Y |
N divi + .) Weather A < w
individual amongst farmers ll'l-u...u,,-. i | PP J
. /
/I

Individual / IIIII_I || "ll. ‘II 2.) Fa FmEI'S' W"
Time Creativity Pamphlet

Actions yy/l | L Almanac
T T
Pamphlet:

3.) Newspaper
Pamphlet Focus: P Rl

¥

Perceptions on Climate Change
Amongst Farmers

Low-cost

N w w oY
L [w] Q

alternatives to 1) Informative _ -7 i"'n' -'I::"-l':'.l '|I'
= g . s %4 \ s I|
g7 15 percent | reduce emissions | 2) Persuasive % '
Agriculture annual carbon | T % ...|

emISSIONS e . . 5\\ \V/

» — . iIndustries

‘\.\' \
Y S Y
[dwid L. il AN
worldwide e F;?ﬁ ) Lo J— &%
Note: Th t d\f based nnnnnn h/? who I ledm te wh e farme il F. O L) ‘ N
T p d arter of state s(co ma.edtqgﬁ‘e % natio Itt . A ; \
. : . “. %

rage )(A b I t l., 2015).
P v
(1)“Clima t h nge toccuring" ' "
- (2)“Ther ots ff t f rmation to d t rmine if Iim ste cha nge is occurring”

gt , Reaching Our Audience:

e e Ny 1.) Word of Mouth
| ' ' 2.) Through Trusted Individuals
3.) Printouts

[3]"Clmt hag db\/ t |1:QL$e

UUUOUU

National media< The psvcholog\/

Media as a local media < =g Ralin

B

- Colution tailored media Acknowledgements:

We would like to thank our contacts Dr. David Tate and Dr. Dylan Harris for their insight into
our project. We would also like to thank Professor Bakermans, Professor Pfeifer, and our
PLA Elaine Chen who all helped shape and refine our project.

perceptions

References:
(1) Albiac, Kahil, T., Notivol, E., & Calvo, E. (2017). Agriculture and climate change: Potential for mitigation in Spain. The Science of the Total Environment, 592, 495-502. h
https://doi.org/10.1016/j.scitotenv.2017.03.110
(2) Arbuckle, J. G., Morton, L. W., & Hobbs, J. (2015). Understanding Farmer Perspectives on Climate Change Adaptation and Mitigation: The Roles of Trust in Sources of Climate
Information, Climate Change Beliefs, and Perceived Risk. Environment and Behavior,
47(2), 205-234. https://doi.org/10.1177/0013916513503832
(3) Climate Chat. (n.d.). Americans on Climate Change. Climate Chat.
https://www.theclimatechat.org/americans-on-climate-change
(4) Makate, C., Miakate, M., & Mango, N. (2017). Smallholder Farmers’ Perceptions on Climate Change and the Use of Sustainable Agricultural Practices in the Chinyanja Triangle,
Southern Africa.

https://doi.org/10.3390/s0csci6010030
(5)Pablo Brinol & Richard E. Petty (2015) Elaboration and Validation Processes: Implications for Media Attitude Change, Media Psychology, 18:3, 267-291,
https://doi.org/10.1080/15213269.2015.1008103



