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Abstract

This project examines the history of The Tingler (1959), the first motion picture to
incorporate haptic (tactile) sensations. It surveys the career of its director, William Castle, a
legendary Hollywood huckster famous for his use of gimmicks to attract audiences to his low-
budget horror films. Our particular focus is Percepto!, the simple but effective gimmick created
for The Tingler to deliver physical “shocks” to viewers. The operation, deployment and
promotion of Percepto! are explored in detail, based on recently-discovered documents
provided to exhibitors by Columbia Pictures, the film’s distributor. We conclude with a proposal
for a method of recreating Percepto! for contemporary audiences using Web technologies and

smartphones.
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1. Introduction

When William Castle, also known as the “King of Gimmicks,” directed and produced The
Tingler in 1959, created the first motion picture to ever utilize haptic (tactile) sensations. With
his creative drive and passion for creating new interactive ways patrons could enjoy his work, it
comes to no surprise that he would stumble upon more “firsts” in cinema history: Some
examples being the transsexual theme of Homicidal in 1961, “Bullet Time” with Zotz!in 1962,
and even holding the first movie to mention the psychedelic drug LSD (lysergic acid
diethylamide) by name in The Tingler. From a young age, Castle was exposed and adapted to
the film world. His experience would eventually lead him to mastering techniques such as
marketing his own name.

Gimmicks and B-movies may have been around before Castle’s first movie in 1943,
however, Castle was the first to capitalize on both fields. His early gimmicks consisted of an
insurance policy that could be claimed if a friend or loved one died of fright and a surprise
appearance from a skeleton on a pulley system. The uniqueness of these first gimmicks brought
Castle success and began the building of his inevitable fanclub. Castle, after forming a contract
with Columbia Pictures, was given more resources to direct his films. The Tingler in 1959 had a
scene that used vibration motors (which were wired to random chairs in a theater) to simulate
a monster attacking viewers seated at select chairs. The immersive gimmick was the first
instance of haptic sensation in film, meaning no other film had tactile perception prior to The
Tingler.

Some other movies followed his gimmicks, like Earthquake, for creating haptic cinema
experiences. As decades pass, new technologies emerge. We hope to give a rebirth to one of

his gimmicks for the new coming audiences who are suited to the technology of today.



2. William Castle

Figure 1. William Castle, director of The Tingler. Source: URL.

William Schloss Jr. was born in New York City on April 24th, 1914. (Figure 1). From an
early age, he seems to have craved attention. His daughter Terry (Figure 2) recalls that young
William would perform strange physical contortions, such as putting his legs behind his neck, to
earn applause (Schwarz 2008).

At the age of 11, Schloss was orphaned, which eventually led him to Americanize his
surname from German to its English meaning, “Castle.” Soon afterward, he dropped out of

school (CMM, 2013).


https://tvtropes.org/pmwiki/pmwiki.php/Creator/WilliamCastle

Figure 2. William Castle’s daughter, Terry Castle. Source: Screen capture from Schwarz (2008).

2.1. Early Career

Castle’s fascination for theater began with a 1927 production of John L. Balderston’s
play Dracula. After attending multiple performances, Castle met with lead actor Bela Lugosi,
sneaking his way backstage. Castle began his career in the New York theater scene by
convincing the producers of An American Tragedy that he was the nephew of Samuel Goldwyn,
co-founder of MGM. He did whatever was needed for shows, serving variously as a stagehand,
set builder and actor (CMM, 2013). He apparently enjoyed his lifestyle as part of a theatrical
family.

Castle began to seek a larger role in theater. He got hold of Orson Welles’s telephone
number and leased his Stony Creek Puppet House in Connecticut at a rate of $500 a week

(Figure 3).
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Figure 3. A 2012 photo of the Stony Creek Puppet House. Source: URL.

Castle hired a German actress and dancer, Ellen Schwanneke, to star in his first
production. Actors’ Equity, an American labor union which regulates rulings for live theatrical
performances, objected to this casting decision. They had a rule which required that the leading
role of a play had to be portrayed by an individual with the same national origin as the
character. To circumvent them, Castle wrote and translated a play in 48 hours titled Das ist
Nicht fiir Kinder (This is Not for Children), and claimed it was a “lost German play.” Though the
claim was a complete lie, Actors' Equity bought into the trick and allowed the play to go on

(CMM, 2013).


http://cinematreasures.org/theaters/5941

Girl Who Said
No To Hitler

NEW YORK, Saturday: Tears
streamed down the face of pretty
I:!runotto Ellen Schwanneke, Ber-
lin-born actress.

As the girl who snubbed Hitler.,
she took the oath of allegiance as
a US. citizen with 291 other aliens
before Judge Henrv Goddard in
the Naturalisation Court.

Ellen, when only 15, achieved
fame in the German film. “Maed-
chen in Uniform.”

Hitler sent her a golden - em-
bossed invitation to attend a come-
mand performance at Munich. But
Ellen fled to Vienna, next to
Switzerland. finallv to America.

Said Ellen: “I hate Hitler and
all he represents. I am proud of
reing the black sheep of the fam-
ily.” (Her mother still lives in
Germany.) “One lives only once,
and one has to live the way one
wants to live”

Figure 4. Newspaper article referencing the political drama William Castle
concocted to publicize his star, Ellen Schwanneke. Source: URL.

Later, Nazi officials invited Schwanneke to perform in Munich, an offer which she
declined. Castle used her decision as an opportunity for publicity. He starting billing
Schwanneke as the “Girl Who Said No To Hitler” (Figure 4), claiming (falsely) that he had
personally sent a telegram to Hitler informing him of her refusal to return to Germany. He
secretly vandalized his own theater with swastikas, then complained that Nazi sympathizers
were trying to stop his play. This sensational fabrication led to major media coverage and box

office success (CMM, 2013).


https://trove.nla.gov.au/newspaper/article/59328319/4453609

2.2. The Move to Hollywood

William Castle went to Hollywood. While waiting at a bar to meet Harry Cohn, Columbia
Pictures’ co-founder and president, he made the acquaintance of director George Stevens.
Stevens was amused by Castle’s enthusiasm, and offered Castle a job as dialogue director for
Stevens’s upcoming production Penny Serenade. Castle allegedly took the job without knowing
the purpose of a “dialogue director,” which he interpreted as a requirement to keep actors on-
script. During shooting, Castle interrupted a scene because one of the actors did not follow the
script exactly as written. The unneeded interruption upset director George Stevens; luckily, the
actor took the blame for Castle’s interjection.

Cohn also appreciated Castle’s outgoing personality, and hired him to work as dialogue
director for Music in My Heart (1940), and eventually promoted him to director.

Castle’s directorial debut, The Chance of a Lifetime (1943), was not well received.
Hollywood Reporter declared Castle “unfit to handle a motion picture” (CMM, 2013).
Nevertheless, he quickly earned the nickname “Earl of Deferral” for his ability to make features
quickly on a limited budget (Schwartz, 2008). As associate producer for Orson Welles’ Lady
from Shanghai (1947), Castle had a chance to observe a master self-promoter at work, noting
his trademark Churchill cigars and prominent name placement on publicity materials, traits he
would eventually emulate himself. By the time his contract with Columbia expired in 1956,
Castle had directed over 40 feature films, including two in 3D (CCM, 2013).

Castle and fellow director Alfred Hitchcock were fascinated by the American release of
Les Diaboliques (1955), a French gaslighting thriller that eventually inspired both of them to
make films similar to it. While working on the television program Men of Annapolis in 1957,
Castle teamed up with screenwriter Robb White to create Susina Associates, the production
company that went on to make the series of low-budget horror films which made Castle a

Hollywood legend.
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Figure 5. William Castle with some of his many fans. Source: URL.

2.3. Legacy

All of the B-grade horror films Castle churned out between 1958 and 1965 were billed as
“A William Castle Production.” The creative, tongue-in-cheek techniques he devised to
promote them led to his being crowned the “King of Gimmicks.” Though the movies were
generally dismissed by film critics, his business model was highly successful. Castle’s fan club

(Figure 5) boasted an enrollment of 250,000 members (Voss, 2014).


https://theblackboxclub.blogspot.com/2014/03/william-castle-godfather-of-schlock.html
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Figure 6. Poster for Castle’s production of Rosemary’s Baby. Source: URL.

Working in the shadow of Paramount’s influential A-movie director, Alfred Hitchcock,
led Castle to seek more ambitious projects. He mortgaged his house to purchase the rights to
American novelist Ira Levin’s Rosemary’s Baby (1967). After cutting a deal with Paramount
Pictures, Castle was taken off of the role as director against his wishes. The young Polish-French
film director, Roman Polanski, was assigned as director, with Castle acting as the film’s
producer, together with a cameo role in the movie (Figure 6). Rosemary’s Baby proved to be
Castle’s greatest critical and commercial success.

After Rosemary’s Baby, Castle suffered from a kidney failure. His final films were a
return to his B-movie roots. He died of a heart attack on May 31, 1977, and is buried in Forest

Lawn Memorial Park Cemetery in Glendale, California.


https://birthmoviesdeath.com/2017/08/22/in-which-mother-gets-a-very-familiar-looking-poster

Throughout his life and even after his death, William Castle’s work influenced numerous
people, including Alfred Hitchcock, whose Psycho (1960) was made after noticing Castle’s
success with horror movies. Other notable Hollywood filmmakers such as Joe Dante, John
Waters and Robert Zemeckis were also inspired by Castle’s passion, with Waters claiming that

“His [Castle’s] films made me want to make films” (Schwarz 2008).

JOHN GOODMAN

Lowrence Woolsey presents the end of civiization as we know it

Figure 7. Poster for Ron Dante’s Matinee. Source: URL.

Dante’s Cold War comedy Matinee (1993) is an undisguised homage to William Castle.
1950s Hollywood huckster Lawrence Woolsey, portrayed by John Goodman, is obviously based

on Castle (Figure 7), and the film is loaded with not-very-subtle references to Castle’s movies

and gimmicks.


http://www.impawards.com/1993/matinee.html

Figure 8. Logo of Dark Castle Entertainment. Source: URL.

Zemeckis co-founded the American film production company Dark Castle Entertainment
in 1999 to revisit William Castle’s works (Figure 8). With the help of Terry Castle, Dark Castle
produced remakes of House on Haunted Hill (1999) and THIR13EN Ghosts (2001) together with
the sequel Return to House on Haunted Hill (2007). Other Dark Castle releases included a

remake of the ‘50s horror classic House of Wax (2005).

10


https://en.wikipedia.org/wiki/Dark_Castle_Entertainment

3. Early Gimmick Films
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Figure 8. A newspaper ad highlighting Macabre’s “Death By Fright” insurance. Source: URL

3.1. Macabre (1958)

Macabre was Castle’s response to Les Diaboliques, and the first of his “gimmick” films

(Figure 8). It features characters being scared to death, buried alive, and threatened by medical
professionals. Its budget is inconsistently reported, with estimates ranging from $80,000 to

$150,000. However, the majority of sources believe the budget was under $90,000. Regardless
the film was highly profitable, earning $3.5M at the box office
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https://www.newspapers.com/image/456354198/
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The Producers of the film MACABRE, undest of ONE THOUSAND DOLLARS in the event of the death by

fright of any member of the audience duning the performance

BENEFICIARY AGREEMENT
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Figure 9. The “Death by Fright” insurance policy offered to viewers of Macabre (1958). Source: URL.

Castle’s gimmick for Macabre was to distribute a certificate for a $1,000 life insurance
policy, underwritten by Lloyd’s of London, to all viewers (Figure 9). If anyone died of fright while
watching Macabre, the certificate could be redeemed by a stated beneficiary. Castle also
stationed ambulances and nurses outside first-run theaters for dramatic effect. Schwart208)
claims that the nurses were real, but Merrit believes that Castle hired “bogus nurses to stand in
lobbies” (1999).

Castle, with his passion for watching (and being watched) by audiences, toured multiple
cities to publicize his movie, a practice he called “barnstorming.” He personally emerged from a
coffin at the film’s premiere. These promotional tours were highly successful. Patrons lined up

with friends for a chance to meet Castle and claim the $1,000 insurance payout if somebody

died of fright. Nobody ever did.
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3.2. House on Haunted Hill (1959)
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Figure 10. An ad for House on Haunted Hill featuring the gimmick Emergo. Source: URL.

For his next film, House on Haunted Hill, Castle devised an even sillier and more

theatrical gimmick to elicit stronger reactions from audiences (Figure 10). The movie is about an

eccentric millionaire, Frederick Loren (played by Vincent Price), who invites five others to a
party inside an allegedly haunted house, offering $10,000 to anyone who dares to spend the

entire night there. All of the characters have money problems, and secretly hope to murder

Frederick for his wealth. The golddiggers are disposed of one by one by Frederick using a variety

of sinister tricks, including a skeleton that pushes his fourth wife into a vat of bubbling acid.
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https://wendylovesjesus.wordpress.com/2014/10/27/do-you-dare-enter-the-house-on-haunted-hill/

Figure 11. Emergo!, an inflatable skeleton pulled along a wire
at screenings of House on Haunted Hill. Source: URL.

House on Haunted Hill’s gimmick, “Emergo,” promised ghosts and skeletons that “leave
the screen and wander throughout the audience, roam around and go back to the screen.”
New York Times film critic Howard Thompson, whose review denounced House on Haunted Hill

as a “load of junk,” described the actual experience:

5 bore also introduces ‘the amazing new wonder, Emergo.” What is it? Not
much of anything. As a skeleton entered the proceedings yesterday (the remains
of poor Carol Ohmart), the house lights of the R.K.O. Fifty-eighth Street Theatre
dimmed and a luminescent counterpart appeared suspended next to the screen.
With a whistling of wires, and considerable audience snickering, it slid straight
forward to the balcony, blankly eyed the first-row customers, and slid back. Here
was one performer who obviously couldn’t wait to meet the public and instantly
regretted it (1959).

Though film critics were unamused by the either the film or its gimmick, House on
Haunted Hill was quite popular with younger audience members, some of whom reportedly

attempted to knock the skeleton off its wire by throwing objects at it (Figure 11).
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4. The Tingler (1959)
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Figure 13. A lobby card for The Tingler highlighting Percepto! Source: URL.

After the success of House on Haunted Hill, Columbia Pictures offered to finance Castle’s
films for a few years. This was a major windfall for Castle, as he could now afford to spend up to
20 days shooting a film. His next production took full advantage of this luxury.

The Tingler (1959) not only cemented Castle’s reputation as a schlockmeister, but also
marked the introduction of haptics into cinema, defined by Merriam-Webster as the “use of
electronically or mechanically generated movement that a user experiences through the sense

of touch as part of an interface.” Figures 13 (above) and 19 (below) illustrate how Castle’s

haptic gimmick, “Percepto!”, was publicized.
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https://magazinesandmonsters.com/2015/08/09/cinsun-tingler/

The cast of The Tingler features:

Characters Played by

Dr. Warren Chapin Vincent Price

Isabel Stevens Chapin Patricia Cutts
Oliver Higgins Philip Coolidge

Martha Higgins Judith Evelyn
Dave Morris Darryl Hickman
Lucy Stevens Pamela Lincoln

Figure 14. The Tingler prop was controlled by a set of strings, one of which appears
above the center “abdomen” to simulate a heart beating. Source: Screen capture.

The protagonist is a pathologist named Warren Chapin (Price), who discovers that the
tingling of the spine during moments of intense fear is caused by a crustacean-like parasite
called a “tingler.” This horrific creature can grow large enough to kill its host unless it is

weakened by screaming (Figure 14).
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In his autobiography, Step Right Up! I’'m Gonna Scare the Pants Off America (1976),

Castle describes his conversation with an artist asssigned to create the Tingler prop:

“WHAT’S a ‘Tingler’ look like?”

“Sort of like a lobster, but flat, and instead of claws it has long, slimy feelers. That’s what
| think a ‘Tingler’ looks like.”

Figure 15. “It’s not a drug. It’s an acid!” Source: URL.

To test his theory, Chapin consults a book titled Fright Effects Induced by Injection of
Lysergic Acid LSD25, and subsequently injects himself with LSD in order to induce a frightening
hallucination in himself (Figure 15). This is the first mention of LSD, or portrayal of its use, in a

Hollywood movie. The drug was still legal at the time.
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https://moviesandmania.com/2013/02/03/the-tingler-reviews-horror-movie-film-overview-cast-plot/

Oliver Higgins, who runs a silent movie theater below Chapin’s office, consults with
Chapin about the health of his wife, Martha, who is deaf and mute. During a visit to Higgins’

house, Chapin accidently cuts his hand, which causes Martha to faint at the sight.

Figure 16. The deaf and mute Martha, moments before dying of fright. Source: URL.

Later in the movie, a series of bizarre, horrifying visions causes Martha to die of shock.
Unlike the rest of The Tingler, which is in black and white, one shot in this sequence — a hand
rising from a bathtub filled with blood —is presented in partial color (Figure 16). Eventually it is

revealed that Higgins staged the horrors to murder his wife by fright.
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https://moviesandmania.com/2013/02/03/the-tingler-reviews-horror-movie-film-overview-cast-plot/

Figure 17. The tingler gets friendly with a moviegoer. Source: Source: Screen capture.

During Martha’s autopsy, Chapin removes the tingler from her spine. It soon breaks free
of its cage and wanders downstairs to the Higgins’movie theater, where it throws the audience
into a momentary panic by latching onto the leg of an unsuspecting young woman (Figure 17),

who enthusiastically screams it out of sight.

Figure 18. “The tingler is loose in this theater!” Source: Screen capture.

Chapin and Higgins search frantically for the creature, which has somehow made its way
into the projection room. Suddenly, the audience watching The Tingler becomes the audience
watching the movie in The Tingler. The film in the projector breaks, and the shadow of the
tingler appears in the empty beam, crawling across the theater screen (Figure 18). Chaos

ensues until Chapin and Higgins capture the tingler and secure it in a film canister.
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Figure 19. A newspaper advertisement for The Tingler. Source: URL.

At the end of the movie, Chapin reinserts the tingler to Martha’s body. Later, when
Higgins is alone with the body of Martha, the door closes and the body of Martha rises and
scares Higgins. Higgins is so terrified that he cannot scream. The movie ends with Chapin’s
voice: “Ladies and gentlemen, just a word of warning. If any of you are not convinced that you

have a tingler of your own, the next time you are frightened in the dark ... don't scream.”
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https://www.monsterbashnews.com/Movie%20Night/Tingler.html

5. Percepto!

Do you have the guts

“ JUDITH EVELYN

DARRYL HICKMAN - PATRICIA CUTTS
Watten by ROBE WHITE
Prodsced 10 Directed by WILLIAM CASTLE

A WILLIAM CASTLE PRODUCTION

Figure 19. A poster for The Tingler. Source: URL.

5.1. Conception

In his autobiography, Castle claims that the idea for Percepto! came to him when he
tried to replace a lightbulb in a bedroom lamp.

“Shit!” | yelled. “l got a helluva shock. Something’s wrong with the wire.”
Suddenly | had my gimmick for The Tingler. | shook Ellen [his wife] excitedly.
“Wake up, wake up!”

“What’s it now?” she mumbled.

“I’'m going to buzz the asses of everyone in America by installing little motors under the

seats of every theatre in the country.” (1976)
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Castle (1976) recalls that the name Percepto! did not come from himself, but from Dona
Holloway, Harry Cohn’s executive secretary and Castle’s associate producer, and that it was a
‘herculean task’ to ask Columbia Pictures for the installation of Percepto!, which demanded

special-effect teams to install electrical equipment in theaters across the United States.

5.2. Theater installation

PERCEPTO MOTORS

GLACK CASE
a7 YOLTS
MOTORS

DARK GREY CASE
12 YOLTS
MOTORS

‘\ ‘:r‘
MOUNTING PLATES k

Figure 20. The two types of vibration motors used for Percepto! Source: Appendix A.

Warren (2016) identifies the Percepto! hardware as “small war-surplus motors,
designed as airplane wing de-icers” (Figure 20).

According to the Percepto! manual distributed to cinemas by Columbia Pictures
(Appendix A), one hundred battery-powered vibrators were provided to each theater screening
The Tingler, controlled by an automatic “recycling timer” that sequentially fired groups of
twenty vibrators over the course of several seconds. A pushbutton in the projection room was

used to activate the timer sequence.
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Figure 21. Placement of Percepto! motors under theater seats. Source: Appendix A.

As shown in Figure 21, the Percepto! motors were mounted with screws against the
bottom half of fold-up theater seats, with tape used to secure the wiring. Figure 22 shows the

location of the Percepto! hardware and wiring in a typical theater installation.
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Figure 22. Suggested theater installation for Percepto! Source: Appendix A.
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Castle’s autobiography (1976) describes how he and Dona Holloway personally installed
the vibrators in Boston’s Pilgrim Theater the night before the premiere of The Tingler. This

dubious claim is not confirmed by any other source.

Diacran oF RevotTe ConuTRoL

ONE Dok BELL TYPE PUsSH
BUTTOM FOR BEMOTE COMTZCL

Figure 23. Remote pushbutton used to activate Percepto! Source: Appendix A.

5.3. Usage of Percepto! motors

There were two moments in The Tingler when Percepto! was activated. The first was
when the tingler leaves the white screen on the projection, as shown in Figure 18 above. At this
point, a voice on the soundtrack yells, “The tingler is loose in this theater! Scream! Scream for
your lives!” This was the projectionist’s cue to press the button to trigger the timer, twice, with
nine seconds between each press. The second cue was when Martha unexpectedly rises from
under the bed sheet at the end of the movie. The projectionist was instructed to continuously

press the timer button every nine seconds.
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5.4. Other theater effects

Figure 24. Dr. Chapin operating the house lights in the movie theater. Source: Screen capture.

5.4.1. House lighting

The Percepto! Manual also provides cues for how the theater’s house lights should be
turned on and off during the movie. As shown in Figure 24, the first light cue is when Dr. Chapin
(Vincent Price) pulls down the lever operating the house lights in the movie theater.
Afterwards, the movie will be a blank black screen. For this cue, the house lights must be turned
on for the duration of the blank screen.

As the script finishes with, “There is no cause for alarm,” the second cue is activated and

the house lights must be turned off to ‘resume’ the movie.
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5.4.2. Surround sound

Figure 25. Boston theater manager Abner Pinanski, right, and projectionist discuss
the cues for activating surround sound speakers. Source: Appendix B.

In the late 1950s, many first-run American city theaters were equipped to show 35mm
and/or 70mm movies with magnetic stereo soundtracks. Such theaters had an array of
“surround” speakers installed around the walls of the auditorium. According to the Percepto!
manual, all reels of the film except for reel 5A contained only the standard monaural optical
soundtrack. Reel 5A contained a combination optical/magnetic soundtrack that would drive the
surround speakers in a suitably equpped theater automatically. Other than remembering to
thread that reel of film over the magnetic sound reader, no projectionist action was required.

Theaters without surround speakers were given instructions for procuring and installing
them if desired. The same cues used to control the house lights were used to switch the

surround speakers on and off.
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Figure 26. William Castle instructing an actress how to faint. Source: Appendix B.

5.4.3. Fainting woman

The moment when the house lights were raised was a good opportunity to have a
woman in the audience — a paid actress, planted in a prominent location up front — scream and
“faint,” and get carried away by “medics” (who just happened to be standing by) on a stretcher.
The Percepto! manual insists on the importance of this theatrical touch, but it was probably

executed only at well-heeled theaters, and only for the opening weekend.
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5.5. Deployment
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Figure 27. An advertisement for The Tingler for the Boston’s Pilgrim theater.
Source: The Boston Globe (30 August, 1959).

According to the Tingler Press Kit, The Tingler and the Percepto! equipment first
premiered at the Broadway Capitol in Detroit, immediately followed by test openings at the
Hippodrome in Baltimore and the Pilgrim Theater in Boston (Figure 27). These engagements

grossed over $70,000 (more than $600,000 in 2020 dollars) in the first week.
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Figure 28. The Tingler review by Marjory Adams.
Source: The Boston Globe (2 September, 1959).

Advertisements, such as the one shown in Figure 27 above, appeared a week before

release. The critical response was generally positive, as shown in Figure 28.
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There is an anecdote about Percepto! being tested on an unsuspecting audience
watching a regular screening of A Nun’s Story. There are at least two versions of this story.
Castle’s autobiography (1976) contains his version:

“A week before The Tingler opened in Boston, The Nun’s Story, starring Audrey
Hepburn, was playing. During a matinee filled with women, the bored projectionist
decided to test the ‘Tingler’ equipment. He pushed the switch during a scene where
Hepburn and the nuns were praying. The proper Bostonian ladies got the shock of their
lives.”

The second version is from Castle’s partner and screenwriter Robb White, who
remembered the Percepto! test taking place in California, and that it was accidental.

“We didn’t want to buy thousands of vibrators without knowing whether or not they
would work out so we scouted around until we found a theater in the Valley that was
running The Nun’s Story [which] was going to close on a Sunday night, and The Tingler
was going to open on Monday. We got in a huge crew of people to spend the day
attaching the vibrators to the seats. But that night, just at the tragic moment of The
Nun’s Story, somebody touched the master switch and the seats began vibrating in wave
after wave” (McGee, 2018).
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6. Later gimmick films
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Figure 29. A newspaper advertisement for 13 Ghosts emphasizing
the lllusion-0O gimmick’s “Ghost Viewer.” Source: URL.

6.1. 13 Ghosts (1960)

13 Ghosts (1960) is a supernatural horror film directed and produced by William Castle with

Robb White as the film writer. As the name suggests, the film is about 12 ghosts haunting a

house with the intent of finding someone to become the 13th ghost. One of the ghosts, Dr.

Plato Zorba, was the original owner of the house before he willed it to his nephew Cyrus. Cyrus

and his family search for Dr. Zorba’s hidden fortune that he left behind. The family is brought to

a halt upon discovering the ghosts and Dr. Zorba’s ghost bestows the family with a special pair

of ghost goggles; a necessity for removing visualization of the ghosts. At this moment in 13

Ghosts, patrons are instructed to make use of Castle’s next gimmick, /llusion-O (Figure 29).
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Figure 30. /llusion-0O in action! Patrons were instructed to use the ghostly viewers
at a specific time in the movie. Source: URL.

lllusion-O was the interaction between two cellophane lenses (which were given out to
patrons prior to the film’s screening) and the ghosts of 13 Ghosts. The movie was in black and
white for most of the scenes but when a haunting presence was nearby, the screen would be
overtaken with a prominent blue hue. The ghosts were visible in a faint translucent red by
default. lllusion-O’s cellophane lenses were necessary to either get a clear image of the ghosts
or remove them entirely. lllusion-0 utilized a red “Ghost Viewer” and a blue “Ghost Remover”
(Figure 32) to allow patrons to decide whether they were brave enough to watch the ghosts or

not.
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Figure 32. A Ghost Viewer given to patrons prior to the showing of 13 Ghosts. Source: URL.

William Castle further states in a teaser trailer that those who “believe in ghosts” should watch
through the red “Ghost Viewer” and those that “do not believe in ghosts” should look through

the blue “Ghost Remover.”

4

. TO SEE THEM, LOOK THRU HERE W\

Figure 33. A frame from 13 Ghosts (1960) showcasing the prominent blue hue and the effect
of the red “Ghost Viewer” cellophane. Source: URL.
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Figure 34. A frame from 13 Ghosts showing the effects of the blue “Ghost Remover” cellophane.
Source: URL.

Castle thought up the idea for lllusion-0 after looking through a contraption which
altered his ability to see, according to Terry. Castle tried to coax viewers to watch the movie to
test their bravery with emphasis on the “Ghost Viewer” gadget. Though patrons paid to watch
the supernatural horror film, patrons usually used both cellophane lenses to see the difference

(Figure 35).

Figure 35. How patrons would watch 13 Ghosts (1960). Most people constantly swapped
between the two to note the differences. Source: URL.
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Critics were not happy with the Illlusion-O gimmick, such as New York Times’s Howard
Thompson asking why Castle “didn’t simply have some cartoonists draw ‘em [the ghosts] on in
full view.” Thompson voices that he’d rather Castle remove the gimmick entirely and closes the
review stating 13 Ghosts “looked fairly well scrubbed.” Another review by the American media
company Variety states that the idea for Illusion-O “is sound and exploitable, but the execution
doesn’t fully come off” because the ghosts weren’t able to create significant tension during
their scenes; rendering the “Ghost Viewer” to be less exciting. The general consensus from
these critics was that the ghosts that haunted the house weren’t driving factors to the plot,
which could be disappointing for some. Though /llusion-O was a cheap gimmick, it still proved
to be effective. The “Ghost Viewer” was intended to be a fun way for the film to be interactive
for patrons and was treated as such. Due to the success of the film, 13 Ghosts eventually

earned itself a remake in 2001, 41 years later.
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6.2. Homicidal (1961)

AIR-CONDITIONED
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“HOMICIDAL". Those too timid to take the climax will be welcomed to the
COWARD'S CORNER ... whereupon their Admission price will be “Sneerfully” refunded!

Figure 37. An ad for Homicidal in the Philadelphia Daily News on July 31st, 1961. The advertisement
highlights how the theater doors will remain closed for the last 15 minutes along with the “Coward’s
Corner” refund during “Fright Break.” Source: URL.

Alfred Hitchcock, a highly acclaimed A-list English film director and producer, released
the B-movie Psycho in 1960. Hitchcock gained the idea to create a B-movie horror film after
witnessing Castle’s string of successful B-movies. Hitchcock copied Castle’s idea of using
promotions to sell Psycho during the craze for Castle’s gimmicks; inevitably securing Psycho’s
success. William Castle was said to be somewhat jealous over the reception of Hitchcock’s
movie and began to create another movie with Robb White; the last movie the two would
collaborate on. The movie, Homicidal (1961), was made but due to similar themes between
Homicidal and Psycho some horror film fans believed Hitchcock and Castle were copying from
each other. Homicidal is a gruesome horror-thriller film which follows a woman, Emily, who
savagely murders multiple people throughout the film. The movie’s plot revolves around family
expectation, mental illness, and murder ending with an unexpected plot twist. Castle wittingly
created the gimmicks and promotions for Homicidal to build suspense in patrons.

Castle utilized the gimmick “Fright Break” and his word on the level of suspense

Homicidal’s plot contained to boost popularity. The success of “Fright Break” heavily depended
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on the success of the film’s plot twist. To protect the suspense of the film, Castle broadcasted a
content patron’s reaction to Homicidal and closed with the statement, “Ladies and gentlemen
please do not reveal the ending of homicidal to your friends because if you do, they will kill you,
and if they don’t—1 will.” Castle wanted to protect the ending to his movie to prevent patrons
from taking advantage of the “Fright Break.” The film was advertised to have a money-back
guarantee if the viewer was too frightened to handle the movie’s most suspenseful scene. Each
patron was given a ticket upon entry which cowards could redeem at the box office when the
“Fright Break” countdown timer appeared on the screen (Figure 38). Castle firmly believed that
not a soul would redeem their ticket for a refund to which Columbia Pictures claimed Castle to

be a madman.

Figure 38. Patrons are greeted by William Castle’s voice stating “This is the Fright Break.” Those too
cowardly to handle the suspense may leave the film in shame for a full refund. Source: URL.

The first viewing of Homicidal was said to have no attempted refunds. According to
Terry, Castle called in the executives from Columbia Pictures to witness the second viewing and
the gimmick’s success. To Castle’s surprise, “the whole audience went” further stating how he
could not fathom why they’d leave. The manager claimed that the patrons that left the second
viewing of Homicidal were originally from the first viewing: The audience took advantage of
Castle’s oversight. Castle then began to revamp the gimmick with a “Coward’s Corner” (Figure

39). The tickets were to be different colors for each showing and a process was needed to

37


https://youtu.be/ifInMJmaeXk?t=8
Jordan Stoessel
Video


prevent the same mistake from occuring twice (Figure 40). Castle, upset over being swindled,
went full force in humiliating anyone who would attempt to request a refund. As stated by

American filmmaker and William Castle fan John Waters:

He [Castle] went to unheard-of lengths to humiliate the adventurous ticket buyer who
had the nerve to ask for his money back. William Castle simply went nuts. He came up
with “Coward’s Corner,” a yellow cardboard booth, manned by a bewildered theater
employee in the lobby. When the Fright Break was announced, and you found that you
couldn’t take it anymore, you had to leave your seat and, in front of the entire audience,
follow yellow footsteps up the aisle, bathed in a yellow light. Before you reached
Coward’s Corner, you crossed yellow lines with the stenciled message: “Cowards Keep
Walking.” You passed a nurse (in a yellow uniform? . . . | wonder), who would offer a
blood-pressure test. All the while a recording was blaring, “Watch the chicken! Watch
him shiver in Coward’s Corner!” As the audience howeled, you had to go through one
final indignity—at Coward’s Corner you were forced to sign a yellow card stating, “l am a
bona fide coward.” Very, very few were masochistic enough to endure this. The one
percent refund dribbled away to a zero percent, and I’'m sure that in many cities a plant
had to be paid to go through this torture. No wonder theater owners balked at booking
a William Castle film. It was all just too damn complicated (para. 18-19).
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Figure 40. The remade colored “Fright Break” ticket to prevent patrons from
exploiting the refund policy. Source: URL.

Garnering a refund required so much humiliation that the refund never had to be given
again. With Castle taking extra measures of humiliating cowards as well as claiming the lives of
those who spoil the movie would be at stake, it’s quite clear that Castle did not want to be

swindled again.
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Figure 39. William Castle asking two patrons about the ending of Homicidal (1961) in front of the
“Coward’s Corner.” Source: URL.

Homicidal, though it was seen as an imitation of Hitchcock’s Psycho, was quite
successful and made it onto a list of 1962’s top ten films. Most film critics were dismissive of
the film such as The New York Times’s Eugene Archer who states, “William Castle, the producer-
director, announces a ‘fright break,’... If the reprieve had come before the opening of this
dismal imitation of ‘Psycho’ and Mickey Spillane, it would have been an even better idea.”
However, some critics such as a Time Magazine reviewer valued Homicidal over Psycho. The
surprise to Homicidal’s plot twist comes from its usage of a crossdresser as a murder which led
to extra publicity. At this point in time, the use of transsexual themes was unique to the film
industry. Homicidal was quite a successful film that many Castle fans proclaim it to be his “best
film”. The film, Homicidal, is one of Castle’s best works to which John Waters and the author,

Michael Weldon, claim it to be an “incredible experience.”
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6.3. Mr. Sardonicus (1961)
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Figure 41. A poster for Mr. Sardonicus showcasing the Punishment Poll. Source: URL.

Mr. Sardonicus (1961) was a film that took a more immersive approach for its viewers.
William Castle claimed that there would be a punishment poll which would determine the
ending of the movie. The ending being whether the main character, Mr. Sardonicus, would live
or die. Mr. Sardonicus was about a man whose face transformed into a permanently horrifying
grin while tomb raiding his father’s grave. Throughout the film, Sardonicus’s malevolence is
constantly showcased even against his own servant who is missing an eye because of
Sardonicus himself. Sardonicus shares his tragic backstory of how his seeing father’s skull

“grinning” traumatized him; causing the transformation. Sardonicus’s wife, Elenka, commits
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suicide from the gruesome sight. In an attempt to fix his face, Sardonicus enlists a passerby
doctor to run experiments to find a cure. After the experiment fails, Sardonicus threatens to
mutilate his new wife’s face to match his own to which the doctor attempts a new experiment.
The doctor injects distilled water into Sardonicus’s face as a placebo which “cures” his grin
while leaving his jaw sealed shut for recovery. Before the doctor leaves, Sardonicus’s servant is
told that Sardonicus’s affliction was psychosomatic and once Sardonicus hears word, he will be
cured. The ending on whether Sardonicus is cured or starves to death is based on whether
Sardonicus’s servant reveals or hides the truth of his ailment. This decision was to be decided
by the “Punishment Poll” that begins shortly after the servant gains the information to choose

between a life-ending lie or a life-saving truth (Figure 43).
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Figure 43. William Castle explaining how to use the Punishment Poll card to vote for whether Mr.
Sardonicus would be punished or pardoned. Source: URL.

Patrons were given a glow-in-the-dark “Punishment Poll” card detailing a hand with a
thumb sticking out (Figure 44). The glow-in-the-dark card was powered by an “Activator Booth”

which charged the phosphorescent thumb with a lightbulb.
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Figure 44. The glow-in-the-dark Punishment Poll card given to patrons for Mr. Sardonicus. Source: URL.

The vote was “tallied” by counting the thumb ups from the thumb downs for whether
Mr. Sardonicus would be able to eat and live or starve to death respectively (Figure 45).
However, it should be noted that the “Punishment Poll” cards would lose their glow long before
the poll would take place. For the drive-in showings, viewers had to flash their lights to vote for

punishing Mr. Sardonicus.
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Figure 45. William Castle, in video, acts as if he is tabulating votes to determine the proper ending.
Note: There is only evidence of one ending existing, so voting was inconsequential. Source: URL.

The usual gimmick that Castle utilized with his films was seemingly created not for the
audience, but for the production and distribution company, Columbia Pictures. American writer
Ray Russel was hired to write the screenplay for his original short story Sardonicus in 1961.
Columbia Pictures was against the disheartening original ending of punishing Mr. Sardonicus.
Instead of rewriting the script, Castle devised a plan to create two endings and allow the
audience to decide between Columbia Pictures’s ending or Castle’s. Though Castle has claimed
multiple times that there were two endings to the movie, there has been no evidence which
points to a forgiving ending having been made. Mr. Sardonicus’s voting system was most likely a
trick Castle created to immerse patrons along with disregarding Columbia Pictures’s remark in

one fell swoop.
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Mr. Sardonicus was one of Castle’s favorite films to produce. The film with a repulsive
theme and a brutal karmatic ending, there’s no surprise that Castle appreciated the story. Film
critics were mostly unhappy with the film. Howard Thompson of The New York Times states
“[Castle] is not Edgar Allan Poe. Anybody naive enough to attend [the show]... will find painful
proof in, respectively, ‘Five Golden Hours’ and ‘Mr. Sardonicus.” Fans and investors of Castle
believed that Castle’s name was marketed well enough to begin promoting movies without
gimmicks. Similar to his other gimmicks, some theaters played the movie without the
“Punishment Poll” cards. However, the patrons who were given glow-in-the-dark poll cards,
though the glow had already dissipated, would raise their cards to vote because of their

immersion in the film.

6.4. Zotz! (1962)
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Figure 46. A poster for Zotz! Source: URL.
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Figure 47. An advertisement for the film Zotz! (1962) appearing in the Daily News on October 7th, 1962.
The advertisement promotes the film with a “free magic ‘Zotz’ coin to all!” Source: URL.

Around the making of Zotz! (1962), William Castle was requested to drop the gimmicks
for his movies. Castle, holding onto his love of gimmicks, began to lessen the intensity of his
gimmicks without getting rid of them altogether. Zotz! Is a movie about a man who obtained an
amulet created by an ancient civilization’s god. The amulet resembles a coin with an inscription
on one side (Figure 48). The amulet has the ability to cause pain in a living being, cause time to
slow, or instantly kill any living creature by saying the magical word, “Zotz!” The power that the
amulet possesses leads the government and Communist agents to try and take the amulet from
the protagonist, Jonathan Jones. The film is heavily based on the age of nuclear weapons: The
original story, written by the World War Il veteran Walter Karig, was influenced by the

bombings on Hiroshima and Nagasaki in 1945.
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Figure 48. The magical Amulet which was retrieved from a Greek temple. It has the power to embed
pain into others, slow time, or even kill.
Source: URL.

With Castle’s waning support for his gimmicks by his distributor, Columbia Pictures,
Castle’s gimmicks were becoming more like promotional trinkets instead of the usual
immersion. The movie’s promotional feature was to hand out a “magic” full-size plastic replica
of the amulet which was fully identical (Figure 49). Another promotional feature, as Castle
states in his autobiography, was the magic word “Zotz!” Castle tried to get kids into saying

“Zotz!” and to do so he printed the name on car bumper stickers and “Zotz buttons.”
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Figure 49. Plastic replica coin of the magical amulet from Zotz! (1962). The otherside of the coin was
never shown in Zotz!, as such, the rear is blank. Source: URL.

Though critics such as Bosley Crowther of The New York Times claimed the Zotz! To be a
“foolish tale”, Castle was excited to see thousands of kids “Zotzing” each other. The film was
allegedly inspired by the Disney film The Absent-Minded Professor (1961) which in turn was
ironic because Disney called Castle to sell Zotz! at a large profit. Castle declined the offer
leading him to wonder if declining Disney from furthering his work with a bigger budget was the
correct choice. Not only did Zotz! leave an impression of Disney, the film was another one of
Castle’s films to create history. Zotz! was the first movie to bring “bullet time” into the film
world (Figure 50). This is 19 years before the believed “first instance” of “bullet time” in the
action film Kill and Kill Again (1981) and 37 years before The Matrix which popularized the

effect.
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Figure 50 . The catchphrase “Zotz!” is said to slow time in order to dodge a bullet.
This was the first instance of “Bullet Time” in a movie. Source: URL.
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6.5. Strait-Jacket (1964)

From the creator of "Psycha,
the director of ‘Homicidal’ and the co-star
of ‘What Ever Happened To Baby Jane?”
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Figure 51. The poster for the film Strait-Jacket (1964). The primary selling point is the star actress John
Crawford portraying an axe-wielding murder. Source: URL.

After having been told to cease with his gimmicks, William Castle hired the American
film and television actress, Joan Crawford, to star in the movie Strait-Jacket (1964). Crawford
was also tasked to visit specific theaters. The reason Castle had advertised Crawford so heavily
was primarily because of the unique role she played in Strait-Jacket. Crawford was one of
Hollywood’s more well-known movie stars and was one of the higher-paid women in the United
States. Her role in movies was usually to portray a wealthy damsel in distress, a young woman
who would reach love and success, or rarely as a woman tormented in a horror movie.
Crawford’s name was so prevalent that her fans would be eager to watch movies that she

starred in, similar to that of Castle’s and Vincent Price’s fans.
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The spin with Crawford in Strait-Jacket, and major selling point, was that she was
portrayed as a clinically insane woman who decapitated her husband with an axe for cheating
(Figure 52). After 20 years in a psychiatric hospital, Lucy Harbin (Crawford) is discharged. Upon
her release from the hospital, a chain of murders occur which causes characters to blame Lucy’s

mental instability.

Figure 52. Joan Crawford moments before decapitating her husband for cheating. Source: URL.

The movie ends with the plot twist that Lucy’s daughter Carol disguised herself and
attempted to blame Lucy for the murders. Before the movie’s screening, Castle printed
cardboard axes to be handed out as a promotional item to viewers (Figure 53 & Figure 54). As
Castle’s axe props were created on a whim, the props were not advertised throughout the

media.
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Figure 53 & Figure 54. Strait-Jacket's (1954) cardboard promo axes which Castle created and
handed out as a last minute promotional choice. Source: URL.

Film critics, specifically New York Herald Tribune’s Judith Crist in this instance, believed
that Joan Crawford was too highbrow to be acting under Robert Bloch’s script, the writer of
Strait-Jacket. New York Times’s Bosley Crowther says that Crawford “has picked some lemons,
some very sour lemons, in her day, but nigh the worst of the lot is ‘Strait-Jacket’... The story is
utterly invalid, psychologically and dramatically, and William Castle’s direction and production
are on the cheapest, sleaziest side.” Though film critics were unamused with Strait-Jacket,
Castle found a positive review by the American journalist Dorothy Kilgallen and made the best
of it. Castle turned Kilgallen’s praising of Strait-Jacket into a piece of advertisement for the film
(Figure 55). Kilgallen goes as far to claim that Strait-Jacket made Hitchcock’s Psycho “seem like

a Walt Disney fairy tale”. Strait-Jacket became another one of Castle’s many successful movies.
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Figure 55. A review by Dorothy Kilgallen which praised Strait-Jacket (1964). Willaim Castle took the
comment and turned it into an advertisement for the film. Source: URL.
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6.6. | Saw What You Did (1965)

s, YOU
| MAYBE
THE TARGET. .
OF THE NEXT
“CRANK"CALL...

WILLIAM
CASTLE
WARNS
YOU—
"THIS 1S

A MOTION
PICTURE
ABOUT

UXORICIDE!”

7J0AN CRAWFORD

7 I0HN IRELAND -LEIF ERICKSON csudANDI GARRETT- SARAH LANE
B surcenplay by WILLIAM MoGVERH from & nove by URSUILA GURTISS - produced & divecte by WILLIAM GASTLE - A uswenshc penuse

Figure 56. The poster for the film I Saw What You Did (1965) which pictures the main prank calling
theme and as well as a silhouette of uxoricide. Source: URL.

| Saw What You Did (1965) is a film about two teenage girls who prank call a murderer
after he had just committed uxoricide. The teenagers would call random numbers and tell
whoever answered “l saw what you did, and | know who you are” (Figure 57). The murderer

began to track the teens to remove any witnesses.
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Figure 57. The recurring prank call phrase which the mischievous teens, Libby and Kit,
indiscriminately repeated to any prankee. Source: URL.

William Castle hired Joan Crawford once again and planned for another relevant
promotion. The original promotion for the movie was to have a phone number be advertised in
newspapers. When dialed, a female would say that she saw what you did and set up a date at
your local theater for a time | Saw What You Did was being shown. The promotion led to phone
lines becoming jammed, upsetting telephone companies such as the Bell Telephone Company.
Castle was then forbidden from advertising through phone calls and switched to the new
“Shock Section” promotion. The “Shock Section” featured seat belts that were usually
positioned in the back row of select theaters. The seats were advertised to be seat belts to
prevent people from being scared out of their seats and the truly brave could lock themselves
in for the full movie’s duration.

Film critics generally gave positive reviews for | Saw What You Did. Howard Thompson
praises Castle saying “The youngsters, Andi Garrett, Sarah Lane and a perky little toddler named
Sharyl Locke, are altogether delightful. Mr. Castle has staged a fine, freezing showing with Miss
Garrett, little Sharyl and the stalking Mr. Ireland.” Variety in 1965 said that | Saw What You Did
is “a well-produced, well-acted entry in the suspense-terror field.... Top billing for Miss

Crawford is justified only by making allowances for drawing power of her name.” It seems that
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the plot of having the teenagers be hunted by a murderer only complimented the great actors

and actresses that played in / Saw What You Did.

6.7. Bug (1975)

$ PRODUCTION OF

44 BUG ¥

Figure 58. A poster for the film Bug. Source: URL.

The movie Bug (1975), was based on Thomas Page’s novel The Hephaestus Plague
(1973). Though Castle did not direct the movie, Castle wrote the film’s story along with Page.
The film was about a group of mutant cockroaches that can create fire by rubbing their cerci

together. One roach is bred with a modern roach to create intelligent flying super roaches.
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Castle had the film’s publicists that would insure the large cockroach, Hercules. Hercules
was then insured by a broker in southern California for the month Castle and Hercules were on
tour. The policy was that the one million dollars would be paid if two conditions were met. The
first condition being that Hercules died a natural death excluding “any unnatural or violent
demise...being squashed under an unfriendly heel, or perishing from food poisoning, expiring
on a plane because of altitude, etc.” The second condition would be an autopsy by an
entomologist to determine cause of death.

There was a second gimmick that Castle was going to use. Castle was planning on rigging
random seats, in a similar fashion to The Tingler's buzzers, with miniature windshield wipers.
The wipers were intended to simulate a bug crawling upon the legs of patrons. The idea was
quickly scrapped from the possibility that patrons would leave after thinking something was
really crawling up their leg. Bug was referenced in the Playground Daily News when David
Dugas wanted to bring attention to the mistreatment of animals in movies. Dugas was upsetted
over a scene where the incendiary cockroaches “attack and set fire to a cat.” The
“mistreatment” turned out to be a false alarm as the cat’s burns were simulated as well as the
roaches being mechanical.

Bug was a profitable movie which received little praise, however, the movie was met
with an unfortunate fate. Bug was released three days prior to the release of Jaws (1975) which
grossed about 150 times the amount Bug earned. Jack Mitchell compares the two films with a
claim that “the only difference is the hype.” He further explains that Jaws and Bug are the
“Pavlov dog school of filmmaking” where Bug has a cheaper advertising budget than Jaws with

both films suffering from similar trends. Bug would go on to be Castle’s last film.
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/. Recreating Percepto!

To replicate the Percepto! Gimmick through phone vibration API.
We imagine a host and a client application where the host end-user may be able to start a

lobby and allow clients to connect to the host through either method:

&l

Figure 59. QR code for the URL of the English Wikipedia Mobile main page
e QR Code

[

jgmcltbox.tv

on your mobile device to join in
using room code \Pi' L é

Figure 60. Jackbox Quiplash game lobby code. These room codes are generated and can be used to form
multiplayer experiences.
e Text Code

e Temporary access address links such as short links, google drive access links, etc.

The host may use either a phone or desktop/laptop computer to access the host
application. The host application may be accessed through a web application online or by a
phone application. The end client user may only use a phone application as desktop and laptop

devices may not have vibration capabilities.
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Once enough clients are connected to the host, the host may present the video to the
client by another media (through a projector screen or monitor). When a horror scene is active,
the host may manually send out a digital signal through the host application that will then be
received by the clients’ application. The host may choose to randomly select one client at a
time. The selected client’s application will then produce either a buzzing sound or a ensue
vibrations within the client’s phone’s capabilities. The selected client must temporarily
deescalate the vibration or buzzing sound by producing loud noises or shaking the phone (to
stimulate the phone’s builtin accelerometers, if it allows). An example flow chart is shown in

Figure 61.
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Figure 61. A mockup simple flowchart for the proposed Percepto! App.
Made in Lucidchart.
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7.1. Requirements for the Percepto! App

We might need to create the application on iOS and Android as according to
statCounter; (as of March 2020) those two are the most popular mobile operating systems.
Developing phone applications for two different operating systems may seem difficult, so using
a cross-platform framework that can output applications for both iOS and Android can be the
best option in terms of scope. Many companies use cross-platform frameworks when building
applications because:

It supports the WORA (Write Once, Run Anywhere) mantra: slogan by Sun Microsystems

to explain the cross-platform benefits of Java.

We wanted the application to be cross-platform-- the host being able to host from a website or
application, while the user may use a phone application. Most phone browsers allow vibrations

through a Vibration API, leaving the phone during the movie can be taxing on the phone.

7.2. Cross-platform brainstorming

There are many options when deciding for a cross-platform framework. Here is a list of

available frameworks to use:

e Flutter

e ReactNative
® PhoneGap
® |onic

® Xamarin

Most of these frameworks use Javascript, a widely used scripting language. Future
developers looking to create an application similar to this idea may choose between Javascript
or another language, but for this topic for the Percepto! application, we choose Javascript for

the time being.
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7.3. Development issues

When developing for iOS, Xcode is needed for app development. Unfortunately, this
application is available exclusively for MacOs. There are alternatives for this-- a straightforward
approach is to own an Apple desktop device. Another option is to install MacOS through a

virtual machine or to partition a hard drive or solid state drive for MacOS.
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7.4. Application mockup

We have made prototypes for the web application. The framework for collaborating on

the prototype is called Figma. The link to the Figma prototype can be found here.

On the main page of the web application, the user will be confronted by the title of the
application, followed by an introduction and two buttons that will redirect to either a host
screen or a viewer screen. The application should be responsive to the display orientation of

the screen. Below are figures of the two orientations.

Main Screen

Percepto!

It has always amazed and baffled me that
audiences will wait patiently in line and pay
money to have their wits scared out of them

- William Castle

Host a Percepto! session Join a Percepto! session

Host Join

Figure 62. A sketchup for the main screen of a Percepto! web application.
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Percepto!

It has always amazed and baffled me that
audiences will wait patiently in line and pay
money to have their wits scared out of them

- William Castle

Host a session Join a session

Host Join

Figure 63. A sketchup for the main screen of a Percepto! mobile application.

Host Screen

After choosing the former of the two options, the user will be able to create a

websocket within the Percepto! server and allow other users to connect as a viewer. The host
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user may disband the connection to their clients and return to the main screen of the app; or

may click or tap the ‘lightning bolt’ buttons to generate a ‘buzz' to one of the viewers.

Percepto!

You are the Host!
Session Code:
CMYK

1. Person
2. Haunted
3. Player3

Disband

Figure 64. A sketchup for the host screen of a Percepto! desktop application.
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Percepto!

You are the Host!
Session Code;
CMYK

1. Person
2. Haunted
3. Player3

Disband

Figure 65. A sketchup for the host-side of the mobile application. The host is given a unique randomly
generated room key that will be needed to join the host’s session.
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Viewer Screen

Percepto!

Join a session

*Enable vibration
to fully enjoy the experience

Figure 66. A sketchup for the viewer-side of the application. Viewers must enter the valid room key and
press ‘Join’ in order to join a room.
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Percepto!

Joined room:
CMYK

*Enable vibration
to fully enjoy the experience

Figure 67. A sketchup of being within a session. The viewer may experience William Castle’s “shock”

gimmick, Percepto!, while watching The Tingler or any other movie of the host’s choosing. Note: The

phone screens can remain off and still receive vibrations till the viewer manually exits via the ‘Leave’
button or loses connection to the server.
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8. Conclusion

From the early years of his life, William Castle found his ambition was to be one of the
greatest showmen. He did the best he could for the audience, and invested in his ideas for the
applause. Though he may have not been the first to utilize gimmicks in film, Castle was
definitely the first to capitalize on it. Castle did start the history of haptics in the media. Some
entertainment venues such as IMAX or Dolby Cinema featured 4D Cinema that, like many of
Castle’s works, combined special effects (such as in Figure 67) along with the film to enhance

the viewer’s experience.

Figure 68. Smoke machines installed inside the seats and in front of the projection screen create a
mist while the seats, controlled automatically, can also move at a fixed angle.
Source: URL.

We look to recreate Percepto! by incorporating the current web technology of
smartphones and mobile web browsers to deliver a similar experience. In this project, we set
out to create prototype designs to put forth this idea in future projects such as a Major

Qualifying Project (MQP). We hope to bring this idea to reality as in the future for a MPQ.
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INSTALLATION INSTRUCTIONS FOR
“THE TINGLER” PERCEPTO KIT

This Percepto kit has been developed to heighten audience participation, when viewing THE
TINGLER. A percentage of the seats are rigged with tiny electric motors which, when activated,
result in a harmless vibration being felt by the person sitting in the seat.

No direct contact between the motor and the patron is made. The motors have been checked by
underwriters laboratories and are not subject to codes.

A TINGLER Percepto “Kit” consists of 100 vibrator motors, a timing device and installation
materials, packed in two (2) cases. Each kit is a unit and therefore cannot be broken up.

The seats to which the motors are to be attached should be those in rows most frequently occupied.
The theatre manager is best qualified to make the selection.
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WHAT IS THE PERCEPTO KIT?

A Percepto kit consists of two (2) shipping cases marked A and B, containing the Percepto equipment.

ILLUSTRATION |

ILLUSTRATION 1

1. IN CASE A, which is a 34" plywood shipping box (Illustration 1) with screw-down top and inserts to cushion
motors, you will find:

50 pair of vibrator motors (100 motors), which are
paired together (Illustration 2A), with terminal snaps.

The motors are either:

12 volts, the case of which is dark grey OR
(ng.2E) ? 27% volts, the case of which is black.

PERCEPTO MOTORS
BACK CASE
7% YOLUTS

DARK GREY CASE
12 VOLTS
MOTORS

\ HOLES

ILLUSTRATION 24

ILLUSTRATION 2B
2. IN CASE B, which is a 3" plywood shipping box (Illus. 3) with screw-down top and inserts, you will find:
y pping P ¥

1 Timer (recycling timer) (Illustration 4A, 4B & 4C, illustration 4B and 4C).
Page 5). This device is used to activate the 100 motors
in series of 20 motors rather than all at once.

Packed in the timer case you will find the wire and (10 motors to a cross line).
plug for the 110 volts AC outlet to power the timer ONLY 2 Burgess “B” batteries either [#10338 (2214-45-
and two (2) min. twist lock connections, battery leads to 492 volt) OR #21308 and #10308 (2214-45 Volb)],
be used to supply the power to operate the motors (see one of which is a spare (Illust. 6, Page 6).

10 Cross lines with terminal snaps attached (Illus. 5).
These cross lines are connected to the vibrator motors

-4-
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ILLUSTRATION 3 ILLUSTRATION 3

TIMER (RECYCLING TIMER)

PUSH BUTTON

ILLUSTRATION 44 ILLUSTRATION 48

* TERMINAL SNAP

MIN TWIST LOCK
CONNECTIONS

#18 MID RIB WIRE

POWER UNE LI LAY

ILLUSTRATION 4C ILLUSTRATION 5

5-
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BATTERY CLIPS

ILLUSTRATION 6

1 Battery Test wire (Illust. 7) 34” long with a terminal
snap attached, This is used for testing the pairs of motors.

6 spools (1500 feet) NBR #18 wire (250 feet to a
spool). This wire is used in making aisle lines, remote
control lines and extension cords.

2 each male and female plugs, used for making exten-
sion cords (Illust. 8).

ILLUSTRATION 6

1 roll 4” redface-greenback mystic tape.

2 rolls 2" redface-greenback mystic tape.

1 roll 1” white masking tape.

2 rolls 1” black masking tape.

200-300 approx. Kaylon type A 12 x 34" sheet metal
screws. These screws are used to attach the motors to the
theater seats.

T
% T o

ILLUSTRATION 8

INSPECTION AND UNPACKING
OF TINGLER PERCEPTO KIT

It is of great importance that a check be made of “The
Tingler” Percepto Kit to determine the condition of the
equipment and that the proper amount of supplies have
been provided in the kit. This check should be made
upon receipt of the kit(s).

1. Case A (Illus. 1, Page 4) should bs opened and a
superficial check made to determine that there is no dam-
age to the motors. Replacements for motors which cannot
be repaired or are missing can be obtained through the
local Columbia Exchange.

-6-
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2. Case B (Illus. 3, Page 5) should be opened and the
batteries should first be checked to determine whether
they are operating. This can be accomplished by testing
with a voltage meter (which the electricians on the in-
stallation should have).

A physical check should be made to determine that

Case B contains all the materials necessary for the in-
stallation. A complete list of materials is provided in the
instructions (Page 4 & 6). Replacements should be secured
by the installation crew or directly from the local Colum-
bia Exchange, whichever is more feasible.

1.2.2.8.0.2.8.0.0.8.0.0.6.0.0 8 0 0

TESTING MOTORS

General:

A battery test wire 34” long with a terminal snap at one
end (Illust. 7, Page 6), has been provided to test motors.

For either the black case (272 volts) motors or dark
grey case (12 volt) motors, place one bare end lead of the
test wire in the 2214 volt battery clip and the other bare
end lead in the minus battery clip. Having done this, you
will now be able to use the battery for testing the Per-
cepto motors.

Location of Motors on Theatre Seats:

Well in advance of the installation, take a pair of mo-
tors from Case A (Illus. 2A, Page 4) and install one of the
pair as directed in the detailed instructions. (Page 8 and
Illust. 10.) Having done this, you will connect the termi-
nal snap of the motor to the terminal snap of the battery
test wire (Illust. 7, Page 6). The pair of motors will be
energized and by sitting in the seat you will feel a “Tin-
gling” sensation. Having completed this test, be sure to
disconnect the terminal snaps.

TESTING FOR
ALTERNATE PLACEMENT
OF MOTORS

ILLUSTRATION 9
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You will now proceed to test loose motor of the pair
to determine where it will give the best “Tingling” sen-
sation on your particular seats (i.e. Illust. 9). Connect
the terminal snaps of the battery test wire and the pair
of motors again. Sit in the seat adjoining the one on which
the other motor is mounted. Have someone else test the
loose motor at various spots under the seat to deter-
mine whether there is another spot from which a greater
vibration can be felt.

If it is found that greater vibrations can be felt in a
location other than that which has been suggested in the
instructions, the motors should be installed on this loca-
tion. The only change that need be made is the location
of the motors on the seats. The procedure for installing
the motors will remain the same.

Before Each Installation:

It is essential that before each installation, a test be

made to determine that all the Percepto motors are
operative.

As the motors are being unpacked for installation on
the theatre seats, each pair is to be tested to determine
that it is operative. This can be done by connecting the
terminal snap of the pair of motors to that of the battery
test wire. If at first the motors do not vibrate, remove the
bare lead from the 22V volt terminal and connect it to
the next higher (45 volt or 4914 volt) terminal, now test
the motors again.

Any pair of motors which are found inoperative,
should be returned and replacements of these defective

motors may be obtained through the local Columbia
Exchange.

If any pair of motors are removed leaving empty ter-
minal snaps on cross line, these terminal snaps should be
insulated with tape (to eliminate short circuiting) and
fastened with mystic tape to the leg of the seat.



INSTALLATION DETAILS

One Motor Is Installed On Only One Seat and
Vibrates Only That Seat!!

1. The first step will be to select the area in which the
motors are to be installed (Diag. 1). Having determined
this, you will proceed to install the motors in each row
selected, working from the front of the theatre to the rear.

When installing the motors, be sure that they are in-
stalled in groups of 10 to a row. They may b= installed
in adjoining rows (one behind the other), which is pre-
ferred, or several rows apart. BE SURE THAT NO

MORE THAN TWO OF THE CROSS LINES (20
MOTORS) ARE SPLICED TO AN AISLE LINE.
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DIAGRAM 1

2. We have gotten best results by attaching motors to
the underside of the seat in just about the center rear
(Ilust. 10). This may vary following testing described
on Page 7.

With seat up, drill pilot holes with %" drill motor
with a #16 drill bit using the holes in each of the motor
mounting plates as a guide (Illust. 2B, Page 4). These drill
motors and drill bits are not provided in the kit and must
be secured locally. Two (2) drill motors will speed up the
installation. If extension cords are necessary for these
drill motors they can be made by using the #18 midrib
wire and plugs provided in Case B of your kit.

Attach pairs of Percepto motors to adjoining seats
fastening them with sheet metal screws. Make sure that
the pairs of motors are mounted so that their lead wires
face one another (Illust. 10).

Tape the wires of both motors snugly with 2” redface
mystic tape in the direction of the seat hinge point, being
sure to leave enough slack (Illust. 10) to allow for the seat
to be moved up and down.

Tape wires of both motors to their common seat leg
with 1” black masking tape and run down the rear leg
of the seat (Illust. 10).

3. Having completed the installation of motors, select
the common aisle down which the aisle line(s) will be
run. Each aisle line will carry only 2 cross lines (20
motors) (Diag. 1).

Working from front of theatre to rear, run cross lines
from aisle(s), behind the rows of seats having motors.
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STANDARD LOCATION
PAIR OF MOTORS TAPED
AND MOUNTED TO
ADIOINING SEATS
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ILLUSTRATION 10

These cross lines are equipped with terminal snaps
placed at intervals of every other seat. Place the cross
lines so these connections coincide with motor leads.

Secure one end of cross line to aisle seat until you are
ready to splice to aisle line. Having fastened the aisle
line and matched the terminal snap connections, stretch
the cross line tightly and secure the other erd of the cross
line to the leg of the last seat to which a pair of motors
has been attached (by winding the excess wize around th=
leg and taping it securely). Match and attach motor wirs
terminal snaps to cross line terminal snaps.

Tape terminal snaps to leg of theatre seat, not to floor,
with 1” black masking tape so that they canrnot be stepped
on (Illust. 10).

BEFORE MASKING CROSS LINES AND AISLE
LINES TO THE FLOOR, BE SURE 70 CHECK
THAT THE TAPE WILL HOLD TO THE FLOOR!!

Mask cross line to floor with 2" redface green back
mystic tape (Illust. 10).

4. Having connected all the motors to their cross lines
and masked them to the floor, proceed to connect the
cross lines (no more than two cross lines of 10 motors
each for each aisle line) to the aisle line by splicing them
hard to the aisle lines (Illust. 11, Diag. 1), being sure to
insulate each connection, so that it does not short out.

W SPLICE

ILLUSTRATION 11



Now check that all the cross lines have been con-
nected to their aisle line(s) and that you have run all
the aisle line(s) backstage to the timer (Illust. 12) (Diag.
1), being sure that the aisle lines are as close to the rows
of seats as possible.

BACKSTAGE
PLACEMENT OF
RECYCLING TIMER

ILLUSTRATION 12

Begin from the rear of the theatre and work toward
the front, making the trunk lines to the floor using 2" tape
until you pick up the third aisle line. Then mask the re-
mainder with 4” tape.

In some cases, the cross and aisle lines can be placed
under carpet runner and secured with tape. In all cases,
wires must be completely covered so that there is no pos-
sibility of anyone tripping over them or pulling at them.

5. Connect the five aisle lines to the five terminals of
the timer as illustrated (Diag. 2) also (Llust. 4C, Page 5).
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DIAGRAM 2
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RECYCLING TIMER

6. The timer may be operated on cue either:

a) Backstage by a stagehand, who presses the push
button on the timer, or

b) By the projectionist by connecting a remote
control line to the timer and running it to the projection
booth.

If the timer is to be operated from the projection booth,
connect # 18 wire to the remote control lugs of the timer.
Run this wire up to the projection booth being sure that
the wire is kept well hidden; the shortest and simplest
route to the projection booth should be selected. Tape
with 17 tape. Connect the remote control switch (a door
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ONE Dook BELL TYPE PUSH
BUTTOM FOM BEMOTE COUTT.OL.

DIAGRAM 3

bell type button not supplied in the kit) (Diag. 3) to the
#18 wire.

7. The 45-volt battery is used to energize the Per-
cepto motors (Illust. 6, Page 6). The 2 miniature twist
lock connection leads of the timer will be connected to
the battery with 3 feet of attached wire (Diag. 2).

Depending on the type of motor in the unit sent you
(black or dark grey), the difference being voltage, the
following are the connections to be made from the timer
terminals (each of which has two leads) to the battery
(Diagram 2).

a) Black motors—From the terminal marked 225
volts, place one of the leads in the minus lead of the bat-
tery and the other lead in the 22% wvolt lead of the
battery.

From the terminals marked 45 volts, place one of the
leads in the minus lead of the battery and the other lead
in the 45 volt lead of the battery.

b) Dark grey motors—From the terminal marked
22Y2 volts, place one of the leads in the minus lead of
the battery and the other in the 222 volt lead of the
battery.

From the terminal marked 45 volts, place one of the
leads in the minus lead of the battery and the other lead
in the 22%% volt lead of the battery.

8. The timer only is powered by 110 volts AC. Plug
into outlet.

9. Go through the following check list to test:
a) Check that all motors have been installed and
that leads have been taped as instructed.
b) Check that crosslines have been properly taped
and are not visible.
c) Check trunk lines for tape and see that they are
not visible.
d) Check that all connections have been made to
timer.
e) Check remote lead.
) Check power leads.
(1) Battery lead for motors properly connected.
(2) Timer plugged in.
2) You are now ready to test. Push remote control

switch or push button on timer (Illust. 4C, Page 5 &
Diag. 2).
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DAILY INSPECTION OF
TINGLER PERCEPTO EQUIPMENT

Experience has found that a daily inspection should be
made of your installation to maintain it at peak operat-
ing efficiency and to eliminate any possible accidents due
to faulty connections.

The inspection of all the rows containing the Percepto
motors as well as the aisles in which you have run wires
should be made once a day, either after the last perform-
ance at night or before the first performance of the day.

The check should be made to determine if:

1. Any motors have been removed or disconnected.

2. There have been any breaks in the wires or
whether they have been pulled up.

Having completed the check, remedial action should
be taken to correct any discrepancies found.

1. Where motors have been removed, their termi-
nal snaps should be taped to insulate them from short
circuiting. They should be taped to the leg of the seat
out of sight.

2. Any loose connections should be re-wired and/
or taped.

INSTRUCTIONS FOR DISASSEMBLING
AND REPACKING PERCEPTO KITS

1. If a remote control line has been run from the
recycling timer, you will disconnect this line and wind
it up.

2. Disconnect the plug from the 110 volt AC outlet and
wind it around the pegs provided in the timer. Next de-
tach the wire from the batteries by removing the 2 minia-
ture twist lock connections (Illus. 4C, Page 5). Remove
these plugs from the timer and wind these two wires
around the pegs (Illus. 4B, Page 5).

3. Rip up all the masking tape and dispose of it.

4. Detach the cross lines from the aisle line at the
splice. Roll up the aisle lines so that they can be used in
THE NEXT ENGAGEMENT.

5. Work down each aisle and carefully disconnect the
terminal snaps of the cross line(s) from the pairs of
motors.

6. Pick up the cross lines individually and fold them
up.

7. Checking against the list of equipment provided on

Pages 4 and 5 of these instructions, repack all of the ma-
terials in Case B. (The only thing which you will not pack
in Case B will be the pairs of Percepto motors.)

8. You will now proceed to unscrew the Percepto mo-
tors from the theatre seats. BE SURE THAT THE
SCREWS WHICH YOU REMOVE FROM THE
SEATS ARE COLLECTED IN THE ORIGINAL BOX
IN WHICH YOU RECEIVED THEM. The screws will
bes packed with the other materials in Case B (Illus. 3,
Page 5).

9. Collect the Percepto motors and check to see that
you have 50 pairs (100 motors). Place the Percepto mo-
tors uniformly in rows in Case A. Stretch the motor wires
smooth and lay them flat between the motors, utilizing
the dead space. If necessary, use newspaper to give addi-
tional packing (Illus. 1, Page 4).

10. Replace the covers of Case A and B and screw
them down.

DISPOSITION OF PACKED KITS

When packing the kits, prepare a list of materials and supplies expended in your engagement which

must be replaced. Send this list to the local Columbia Pictures Exchange with your notification of shipment.

10-
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CUES for the Operation of
Lights, Sound and Percepto Motors

All the reels of this picture, with the exception of reel
SA, have optical track only. Reel SA has optical as well
as magnetic and is released on Research Council Mag-
Optical Standard, but still uses the 1.85 lens as in pre-
vious reels.

Note: It is imperative that a rehearsal of reel 5A be had
the night before the picture opens. This rehearsal should
be for the projectionist, stagehands, theatre manager,
ushers and girls (see Page 12, Auditorium stunt).

A. Cues For House Lights

1. Projectionist Cues

To provide the projectionist with cues for turning the
house lights “on” and “off,” additional visual cues have
been printed on the film, on the opposite side from which
the reel change-over cues are normally printed. These
cues contain first, a warning, or “‘alert” cue, followed by
the “execution” cue, at which time the theatre lights are
turned “on” or “off.”

2. Backstage (or Visual) Cue

In theatres where the house lights are worked from
the stage, instead of the projection booth, the visual cues
for turning the house lights “on” or “off” are that of the
action on the screen.

B. Cues For Sound
1. Theatres equipped with Magnetic Stereophonic
Sound and Surround Speakers

Thread reel SA through magnetic “button-on” attach-
ment. Observe proper start mark for magnetic tracks.

Switch to magnetic sound when change-over to reel SA
is made.

As the sound will automatically switch from the stage
to the surround speakers, the only cues to be watched
are:

(a) for bringing the house lights up and shutting
them off, and

(b) the cues for operating the Percepto motors
under the seats.

2. Theatres equipped with Optical Sound

When switching to reel 5A, the fader should be raised
3 steps to make up for the loss of sound resulting from
the super-position of the magnetic track over half of the
optical track.

Where a theatre with optical sound has special sur-
round speakers, observe the cues “SOUND.” See special
note re acquisition of surround speakers locally.

The same projection lens is used for reel SA as is used
for previous reels.

C. Cues For Percepto Motors Under Seats

These cues for activating the TINGLER motors by
pushing the control button will be found in the “CUES”
under “MOTORS.”

-11-
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The timer (recycling timer) can either be operated
from backstage or wired to the projection booth.
CUE I—-Alert Cue—295 plus 12 feet

Execution Cue—306 plus % feet

The visual picture on the screen is Vincent Price at
the light switch. As he pushes the light switch.

ACTION—Lights: On “execution” cue, turn all house
lights “ON" quickly. GIRL IN AUDIENCE SCREAMS.

Sound: Optical theatres that have in-
stalled surround speakers SWITCH TO SURROUND
SPEAKERS.

At this point, there will be no image on the screen for
approximately 15 seconds. The house lights will remain
on (see Auditorium Stunt, Page 12).

CUE Il—Alert Cue—328 plus ' feet
Execution Cue—339 plus ! feet

The visual picture on the screen is Vincent Price pull-
ing the light switch down.

ACTION—Lights: On the “execution” cue, turn all
main house lights “OFF” quickly.

Sound: Optical theatres that have in-
stalled surround speakers SWITCH BACK TO STAGE
SPEAKERS.

CUE lil—Alert Cue—466 plus % feet
Execution Cue—477 plus % feet

A. The visual picture on the screen at this point is
a large image of the “Tingler” crawling across the white
screen,

Sound: Optical theatres that have installed sur-
round speakers SWITCH TO SURROUND
SPEAKERS.

B. Motors: When the “Tingler” leaves the white
screen, the screen goes black and there is about 20 sec-
onds of black leader. A voice from the speakers says
“The Tingler is loose! Scream for your life!” At THIS
POINT, PUSH THE TIMER BUTTON (RECYCLING
CONTROL BOX) TWICE, WAITING NINE SEC-
ONDS BETWEEN THE FIRST AND SECOND PUSH.
CUE IV—Alert Cue—528 feet

Execution Cue—539 feet

ACTION—Sound: Optical theatres that have installed
surround speakers, SWITCH TO STAGE SPEAKERS.
CUE V—Alert Cue—When Vincent Price leaves the bed-
room. )

Execution Cue—When the wife raises up from
under the bed sheet.

ACTION—Motors: KEEP PUSHING THE TIMER
CONTROL BUTTON CONSTANTLY UNTIL THE
END OF THE PICTURE, WAITING NINE SEC-
ONDS BETWEEN EACH PUSH.



ACQUISITION AND INSTALLATION
OF SURROUND SPEAKERS

When a theatre is equipped for optical sound only with
a speaker behind the screen in order to get the full effect
of the picture, depending on the size of the theatre, it will
be necessary to install a small number of surround speak-
ers to cover the orchestra and balcony.

To keep the installation costs for these speakers at an
absolute minimum and still get the necessary dramatic
effect, three surround speakers can be installed to cover:

(1) Center and front of orchesira—this spzaker
can be hung from the balcony overhang.

(2) Rear of orchestra—this speaker can be hung
on the back wall of the orchestra, center.

(3) Balcony—this speaker can be hung on the back
wall of the balcony, center.

These speakers should be obtained locally from any
theatre sound supplier such as Altec, RCA, or any other
theatre equipment company in your area. Where a sup-
plier is not available locally, contact Mr. William Bren-
nen at Columbia Pictures Corp., 711 Fifth Ave., N.Y.C.

When these speakers are installed, it will be necessary
to run a line to the projection booth to pick up the optical
sound, cutting into this line with a switch to be operated
by the projectionist on cue, as indicated in the “Cues
to the Projectionist.”

An essential element of THE TINGLER pack-
age is the staging of a special stunt in which a
young girl viewing the film screams, faints and
is carried out of the theatre by two ushers on a
stretcher at a specific point during the showing
of the film.

While the actual coordination of the film and
the live action is relatively simple, it takes care-
ful planning and rehearsal. The manager of the
theatre, in order to reach the full potential of the
picture, must call his entire staff together at one
time. This includes projectionists, house elec-
tricians, ushers, and fainting girls. They must be
rehearsed before the start of the engagement
until the stunt runs smoothly. The stunt only
concerns the last reel—reel SA.

Two girls should be chosen who can scream
and faint; each one relieves the other for matinee
and evening performances. The girl sits on the
aisle about the third or fourth row. When the

character of Vincent Price puts his hand on the

“THE TINGLER” AUDITORIUM STUNT

light switch there is a cue mark on the film. The
lights must go up at this point. Immediately on
the turning up of the house lights, when the
picture leaves the screen, the girl in the audience
must scream and simulate a faint. She must
scream loud twice. The two ushers carrying a
stretcher — Army type preferred— come down
the aisle, lift her out of the seat and carry her
into the manager’s office, where she waits. This
should be played legitimately; there should be
no giggling and smiling and should look real.
The hcuse lights stay up for an interval of about
15 seconds; the picture then resumes on the
screen. It does not make any difference if the
girl is carried up the aisle after the picture has
resumed. This stunt should be rehearsed the
evening before the picture opens. It is part of the
show and is imperative. The stretcher should be
kept in the manager’s office and at the start of
reel SA, the last reel in the picture, the ushers
bring the stretcher back into the theatre and
wait for their cue.

12-
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Appendix B. The Tingler Press Kit

e Pl

To: All Members of the Press-

Disclaimer of Liability

You are urged not to see the Williom Castle production,
“The Tingler,” ulntl'la Acodemy Award Theatre, Tuesday, July
21, if you are excitable or I'llllr_g««uﬁi physical or nervous
condition requiring you to remain calm or if sudden fright
might cause you to injure yourself or others.

* The producer, Columbia Pictures Corporation and the
theatres showing this picture disclaim all liobility for any
injuries occuring to you which result from a tingling sensation
in your spine while you are witnessing this picture. If you
view this film you must expect the unexpected from PERCEPTO,
o new theotre technique, and must assome all the risks.

COUUMETR PICTURES ssusats

T“ E“" GLER :I]EDEHIE?EEHS I'.Iil;r!l m:F:uﬁ !EnEmlm

89



COLUMEBIA'S

 The Tingler

You—and your audience—play
important roles in Percepto

CAN YOU
TAKE IT WHEN
THE TINGLER BREAKS LOOSE?

FORTHE FIRST TIME IN FILM HISTORY
the audisnce actually piays a part throwgh the
stariling use of & Sew tarror Technigue ...
PERCEPTO! In this astounding shock-gtory, you
will fead physical reactions and real liwve san-
sationa prajectad By the aciore on the screan!

A report on “The Tingler,” which
brings the audience and the ex-
hibiter inte the screen drama.
When a hand reaches up from a
bathtub of blood, below right,
the thealre seat shakes with
fear and the potron screams for
her life.

NEW high in audience and exhibitor participation in

ﬂ! a modion picture drama is being reached these days

with the release of Columbia’s lacea William Castle

preslaction, ““The Tingler.,” This is a spook story
sl o the eerie amamption that fear is not just a vague if
st imess paralvring cmation, bat mither a living, parasitic
organtam which, if allowed to go unchecked (by SCREAM-
I.\:fi} within the Bmly, will 1,1.ca||:|,ull:r grovw 0 such sine an
v sl our ehse 1ife of dra Bsose,

To drameilze this bolld new cancepd (which actually has i
rooes im anclent Greek amd Homan anempls 4o fsul the ex-
act logation of the Ir|'||.1|_|. Cadiemibes aml My, Caule have e
ducedl an elabornee, mubilecersl show, of which the matien
piciare is the integral pare. ‘Uhearee seaes lerally vibesee with
far. The film breaks in the projecior, a silkoucue of o “ngler”
(leowe in the projection booth) stalks across 2 white screen, the
house lights are turmned on, a pawron in the audience Mmins
aml i carried] out on a streicher. What is i

PERCEFTO: of coumc. melestly described by "t crearors
as Ua mew dimemnsion in tension and wemon”

O this andd the fallewing pagei, The Herall pressnes a
;Impur:.. 2h werdi ansl péctures af the entite “Tingler” phe
noneson; the flm el and the Parceplo package, the adver
tisdeg and exploitation campaign which i sclling the show,
apd, periapn medt e peianely, FEHAEL 11 thwr iheee iesi o
ARG & i

The man behind ““The Tingler,” produceralivectar-lsow.
myn anl sellaybed “living crakler,”™ Willkam Casile, ds fizmldy
camvinoel that in weday’s meotion pdoiure marker, il vou don't

(Canliried an page :6)

it the rocond-bresking bis

WOTPON FICTURE FERALD, SEFTIMEER 19, 1789
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How

INSTALLATION . . .

The slechrlelan sbeve, li ibaws aitellag ase &f M Fere
coplo valfs saderscoth the thestre ioetf

The wiagle coxirol posel abave, cperetes all fhe Percepla
waiPe Jasf sae batfea fo pusk

Bastoe PMheotre mesager Abeer Pleawshi ieeirects b pre:
jechizaind on fhe sy of “Tiegher” coe whost.

the Exhibitor

S HE complete cooperation of the

] is essemial to realize the nusx puer of "The

Cingler.™ While the acrual cos bon of the Blm and
is relatively simple, it requine ennelal planning aml
reheamal. The girl or girls must know when and bow o [aineg
uehers must play their role in & serioes manne, anil with pre-
cise timing. The projectioniy must know hiv coes for torming
4 ghe howse lighds and for presing che bateon 1o stan the Per-
CCQLG oG,
These small motors, formerly wsed as part of mdar oooling
units, un on batbery power and are operated from a single con.
wral i the projeciion booth, Columbia alvises wiring shour
every soth seat, with installation in the average theatre taking
approximately four hours.

T facilitate the work of the projectionisi, Columbda has
make available a two-page cuc sheet which imstruces the booth
mwan om which 10 oprrade the Percepio bacer units as well as
when o turn on the howe lights in the ourse of the pichure.
B aleo points out thas because one of the reels has a color se
fjucnce, it’s imporiant for the projeciionist (o switch focus at
thag pedint due 4o the difforonoe between the thicknes of black
and-white aml colar film.

To pravisle switching signals for toming the boase lighis off
! on, viswal cac have been printed on the film on the oppoe
e skle of where reel mes are normally primued, “Typhol of
the cues given the projectionist for aper af the Porecplo
umils is the Fellowing: “When ithe TINGLER Geihife savth
aprend Biae White serecn aml the voste From the \ls-r.ni.n savi "1 he

exhiEbdvor amld his iralf

live act

Vingler i Booe,’ give two pushes in rapdld sequence.” Or
“When the : vakies up Inom undor the bedsheer, keep push.
i the eomtral uncl] the eml of the pictre”

M. Castle, questioned on whether projectionists might ob
ject 1o the exors work which ~The Tingler” involves, answerel
1kt he disde’c think they would. “They don't mind.” he said
amill added, *One of the leading charscters in the Blm iz a pro-
jectinnis. 1 think they like the publicicy.”

Mr, Flsawmukl, belew, aad profeciiosht disesis proper flme
fer ewitchisg werresnd spsaken.

MOTION MCTURE HERALD, SEFTEMBER 17, 195%
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Plays his Part

.. . AND REHEARSAL

Producer William Caitla,
above, instructs givl fow
sha will faind in course of
Ffilm. Thiz odion in the real
theatre corrgaponds fo that
an screen when girl, right,
Is sefred by “tmgler” for-
merly horbered by Judith
Evelyn, mbove right.

MOTEON PICTURE MERALD, SEFTEMBER 1%, 1954 i
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The Selling Campaign

The ads prepored for “The Tingler” run
:‘_’:L';’_ﬂm - *’;"f:;; WHEN JHE SCREEN SCREAMS
admonition that the pofren must scream ’

to survive the horror. He is dared (to

enter) and wheedled (te keep him from
revealing the beginning, end or terrify-
ing middle). He iz oke tickled (see
teasers below).

YOU'LL SCREAM TOO...

it you value your lifal

 am asoancing rawr dimassion i leskag
e gl k. o B B DEIDAR] B R RIEDE,

Aeiteal phockaammabony andd pryrcal eactonn saparenced

by Tha aicrn = b 4 by pou— i ol thar dmeripng impaci?

s mww . R
e T Pt i B U

VINCENT PRICE
™ ALY <

~VINGENT PRICE

= JUDITH EVELYN- paser wrowss - sossca o

s T g e
Al AT RO

g e o

b i i, S el e —— ———

iy = SEE IT WITH SDMEOME YO Wit DT
IT TAKES Two TO TINGLE AT \ MIND BEINS SEEN DEADR wWiTH !

“The Tingler”

Lo see it with
o ong. ]

From wheom
_ you have

" ne secrata!
[ You wiont |
dare loak {

at it
alewe! )

THE ULTIMATE A J'I“h f ! ' .n ex T
N EXCITEMENT e 1 gl
18 Con ' THE ULTIMATE 1N EXCITEMENT It corneeg |

I MOTION PMICTURE HERALD, SEFTEMBER 15, |¥5%F
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The Producer
on the Road

Producer William Costle bos o great deol of fus
indulging his fondness for the borrer film genre.
He alsa tokes to the rood to sell his prodections
and imevitobly he communicates his enmtbusiasm.
The only ivery tower he could live in would bove
te have boti ond be completely portable.

Uiving Srplles, posdpin Cootle, alaws, talid b8 theotis audiace
At le#i b divonse aipldiviios mepeigs with Leeibies Thes:
trés Canp. el in Bontan. Wik kim oos, sanding Sam Fassiki,
Udward Cosbin, Misie Pimasnki, sud Thisess OBiss, Colembia
Srarch maragre; seabed, Hrmid Bibmrtibery

Mo Canils, sbues, 1oben s i haed snd gor inda e awdisno
A b, i Bestes, b elemns 100 mgmer foses the phess Besh ts
Pl the bl mbst hir arthisesing e

lasieripwt abia are i ol Ril ampage Abves, Mo Cola @
istiividmed by Cproi Buepls, s aditer #f “Baites Glabs” and,
uof lafe. by bplin abewt kb M= bo WHAST lovtia Margas,

n
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Testing the Tingle

To geuge the potential of “The Tingler” and the BALTIMORE
Percepte pockage, Columbin set up test engoge- - LT
ments Beginning with the “world sereamiere™ at
the Broodway Copitel, Detreit, ond fellowed by
openings at the Hippodrems, Baltimers, ond the
Pilgrim, Boston. All three were screaming sic-
cesses, The first doy's business of each theatre
sol o mew opening doy recerd. The first week's
take: Detreit, 529,000; Balfimere, 523,000; Bos-
tom, 522,000, On thess poges may be seen the avi-
dence of the excitement which was creoted af the
most importont locol level. inDetroit, for cxample,
there was dancing in the streets, literally.

Crewdi Faw wp for 1he speslog #f Phe rus af fhe Hippedrame
theatre la Baltimare, Md

BOSTON

The wfreef fn froed of the Pligrin theedre fn Bosfea wos At the Pllgrim pafiean sa esberlep ware besded o8 asalet

Hagling with sicifamsat [ort befere the prombsro.

DETROIT

The Broadway Capiiel In Delvall fealured ihe "soresslera” Partlclpaati fa "The Dance of the Tlegler™ which preceded
af the pictwre aad of Percopta the Dotralt “Screcmiere” lse sp for their Hchetn,
ol MOTION MCTURE HERALD, SEFTEMBER 1%, |1¥5%
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THE AUDIENCE REACTS

The lefra-red phaton abave opd below tbow Fhe oodlence reacflon fa

the 1hock acessr cmimi g In dhe fol § §o§ cncrlbed o8 o pre-
1=-Hi-l-lg HH‘ s I'-H‘ll'--nl Fhs I!IH irdaE I-rwhvl' i weil! bl @ il be
ke Hy fatabed, K g the rebearied miberi e 8 guardary.

Ad swmeted labby digploy which war acad
with srceflest ffect s Fle lobly o 1Bhe
Froadwey Sapol fa Befrell.

A [ovgrance pelicy diipeaser whlch MHise
cardi fo pofreas lassrley dhem agalast dacik
ar lafery from “The Thepler.” 4 capy of the
palicy in chows &8 The Sl page.

A bleah parly lewterieg “The Desie of fhe
Tiegfer” fa the ifredd swbilde the BErcodwoy
Capiel preceded fha “frrsamlare.™
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»
m :' Protect Yoarsell |
nw- FOLLOW THESE INSTRUCTIONS CAREFULLY! '

(Comifnued [rom pege agh
have an allstar cast you've got eo have a gimmick, “a real gins.
mick,” backed by a sound story anxl a racele-darelc promotion
campaign. He has already prosen his |:<'|Iq|: Ewicr, hird with
“Macabre” which, costing about $80,000, was promared by the
Ldovds af London insurance policy 1o = gross of shout $1,000,-
oo, and- soeaned by “House on Haunesd Hill" which hacked
by the odd Emergo skeleton stands 1o bring §n over §3, 000000,

Somscthing truly new has been silded [or “The T.iﬂsl-,—r"-
the sercenplay has been constructed in such a Eohion as e
brieg the sctual thaine audience into the event on the screen,
The nary, briclly, concerns a dooor, Vineent Price, whise re-
search has convinesd him that [car is an acimal organism thas
can only be paralyred by o scream. In his work. be comess in
cantect with Fhil Coolidge, an unpleasant gent whoe runs a
silent mowie theatre in parinenship with his wife, Judith Eve
Iym, a deal mue.

In the cosure af snhuman cvents; Mia Evehm s scared o
death {she canmof swream, remombery aml Price removes her
“ingler” in an autopey. Shosily therealier, the “tingler” gets
lone in Coodidge's mavie theatse, and the pambemoniem which
breaks our within the movie theatre an-screen is. by means of
Peroepao, translerred o ihe sctal andience in the real theate,

The Peroepan package containg 3 aember af feamees, chicl
al which is a small motor, originally a parc of a Fadar :'::mlin_g
wndk, which is attached 1o the underside of the thesore sean an<d
witking on battery power. i colirolled by the projecionisc m
vibeate a8 various speeds during certain bev wenes of the pic
wure. It is glven p:unl:'u.ht ay i the sequence in which Miss
Evelyn is scared o deach {ibe flm is shor i black-amd-whine
bat by & neat ki of lab work the o] running from the hagh-
tab fawcet in this seqoence s seen in wroe, living oolor, e
aleo in the seguence in which the "singler” gen bonse in the
theatre. and in the final sequence of climsoic irony.

Az muech as 1he audience, the exhibdvor ds pary of *The Tin-
gler™ show. The thexire menager. in addition to seeing that the
projectionisz is cued properly w0 running the “ungler” modors,
miusd ales rebhearse and ser up the gag which has a girl in his
awilience {the girl behimd the concesions coanter will die mice-
Iv) Tainting andl beimg carricil oar on a streccher by the ashers.
v carrespadnl to the cham which erupts when the “tingbo™ gets
lewwer in the movic thoairne anrsoroen.

This is all part of the Percepto package, which alse inclusles
the e of stercophonic “sarround” speakers @ carry the vaioe
off Vincent Price (on the s soimd track) when he unges the

THE MERCHANDISING KIT

The majer promalion and serchesdiing ideas for “The
Tingher" have been put inta Colembin’s specicl 20-page "The
Tingher" morchondiiing kit, the toble of coment of which i
almait ap much fun @i the pichwe Ponic Peblicity, Scrombled
Phoblas, Shivery Stunts Theatre Tremblen, Television Terrors,
Bodic Score-Woves, omd Showmon's Shock Colsndar™ In-
cluded in the kit are wpeciol Aews shories osd contewh Bar
grammaricn which hos ke do with the worlouss kinds of
phobloy whish lurk within v oll Even moes horible ihas
triskoidekophobia, it ssem, it linglerphobsa, which i, Benslly,
“a fear of the presesce of The Tingler'™

L]

TINGLER INSURANCE POLICY

Waen THE TINGLER'S Wistims Sensm ]
I Fright On The Serees,
YO0 SCAEAM N THE THEATRE!
If's The Galy Wap Ta Sresk The Terras 8¢

. THE TINGLER

o

real theatre audience not 1o panic becaase of the roaming “tin.
gler” and urges them to peatect themselves in the anly way pos.
adlale, by SCREAMING!

Chber Ecalures of the Pesecplo puckage are “Tingler™ re-
sstanae kit {amubets which glow in the dark and which are
disuribuned 1o every patron when be enters the theatre) ansd
gxg imwrance policies which are allered by aneomatic machines
in the theatre lobby,

Tao sell this all-inclusive show, Columbda has devised = witle-
ranging adverthing promotion ampaign that ogerates on wcy-
eral levels simulancossly. A particular poine of this campaign
is the fact that the “rngles™ is never actually shown in any of
the advertising publicity material.

The ad campadgn rens the gamud, from the comparaively
straightborward  approach  (“Firt picture in Percepto—an
atgunding new dimenadon in sight and frght” and “when the
screen wreams, you'll soream ooy 1o [“Please dom’t reveal the
begrennimg, the emd or the tereifying middbe™ amild “Do you have
the guts 1o see "The Tingla™ 7} amd that special bramd of Cas-
le tongueincheek homror ("For panicuiar people who like
their Bloody Marys made with real blood ™),

In aldition to the regulsr thestrical wailer, atentionge-
timg teaser and TV trailers, spoctighcing William Castle apl
Vimcent Price, will be asailable through the Columbia ex-
chamge. Alse available are radio spots znd lobby recamilings
learuring cerie sound and music effeces.

Thie film, of eoarse, lends itsell to all sorts of exploftation and
|r!ﬂll'mil:|r stunis, contests aml merchandising |E¢~U|:q:. all prac-
ticable on the local Bevel. “Tingler™ sireet dundes, mmiwr
[Eamstion with department stores and disc fockey proenstEoss
were praved very swoooislul in the Gt three engagemens

Mir. Cande, himsclf, in bix role as “living wrailer.” is playing
an important pant i thewe indvial cagagements. The proilucer,
wiie also is feanared in the Blen's predogue which prepares ihe
andiences for what & oo come, isited Detrodr, Baltimore aml
Binston, prior wo the opening of thee engagements, 2l he has
just visived San Francisco where the ilm opens Welneday (23}
ab the Galden Cape and Fitesbargh, where the Rl open an the
1. P Harrss Thurslay {eyq) . Corrent plans also call foe him o
it Chicage, New Orleans and the Texas territony.

That Calusmbia ard Mr, Castle have devised a show of huge
lsae s peapeartions & o be soen from the results of the firsi
thires engagements, MNew apening day box office rocogds were se
in all three engagensenes, a1 the Broadway Capitol, Dewob
(where In haid {1 world "screampere™) , at the Hipproddiome, Bal
timore, aml ar the Pligrim, Boson, The fine week's take was
Sequocn in Derrodr, $zgoo0 in Haldmose, s Seaoen in
Trastom.

In this case, all thar glitzers may well be ghoual.
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‘THE TINGLER—AD SUPPLEMENT

NEWEST AND MOST STARTLING GIMMICK

0. ‘“E mii" LR L

VINCENT PRICE

WL CATTLL Pl es

s JUDITHL VLN, - gk MCOMAN = PRTRECH CHTTS
iy RO T, « Wi ad v by WL EAFLL

A MEW
THRILL. ..
BUT COMPLETELY
HARMLEES!

Amaring new terror techmique
malkes you o living participant
in the Nesh-crawling action.
(That s, you will remain among
the living § you fellow lestroc-
tions carefuliy!)

From Lbe prodeter
wha pyve you “Howe
O Hamnfed HIE™,

Heprenluced here are 8 mumber of the pressbook ads for THE TINGLER, with the
arrows polnilng to copy which might be inserted locally, i the shiustlon requires i,

The line msad loere reads: “A New Th
thai might ke fitted into the ads 1 “Cusranieed Theil

Cagptgt © 1EH by Cobusdin Fobtorm Caiiiniiin, A8 Kighty Emiered,

+ » Bug Compleaely Harnsbess ™ Another oo

gl Guaranteed Safel™

100




	Abstract
	Contents
	1. Introduction
	2. William Castle
	2.1. Early Career
	2.2. The Move to Hollywood
	2.3. Legacy

	3. Early Gimmick Films
	3.1. Macabre (1958)
	3.2. House on Haunted Hill (1959)

	4. The Tingler (1959)
	5. Percepto!
	5.1. Conception
	5.2. Theater installation
	5.3. Usage of Percepto! motors
	5.4. Other theater effects
	5.4.1. House lighting
	5.4.2. Surround sound
	5.4.3. Fainting woman

	5.5. Deployment

	6. Later gimmick films
	6.1. 13 Ghosts (1960)
	6.2. Homicidal (1961)
	6.3. Mr. Sardonicus (1961)
	6.4. Zotz! (1962)
	6.5. Strait-Jacket (1964)
	6.6. I Saw What You Did (1965)
	6.7. Bug (1975)

	7. Recreating Percepto!
	7.1. Requirements for the Percepto! App
	7.2. Cross-platform brainstorming
	7.3. Development issues
	7.4. Application mockup
	Main Screen
	Host Screen
	Viewer Screen


	8. Conclusion
	Works cited
	Appendix A: Percepto! Manual
	Appendix B. The Tingler Press Kit

