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Social Media Use by the Winch and the
Belsize Library
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Evaluate the current social media strategy at the Winch and the
Belsize Community Library and develop new strategies to increase
engagement of current and future donors and beneficiaries.
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Objectives

Assess best practices for non-profit Evaluate the Winch's and the
social media. Belsize Library's current social

1. Social media coding of other media presence.
community centers and libraries. 1. Social media coding and
2. Interviews with staff. analytics.

Determine the opinions of staff
and followers regarding the current

soclal media and outreach.
1. Surveys.
2. Interviews.
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Community Centers and Libraries
Social Media Interview Findings

e Regular consistent posting increases engagement.

e Collaborative events can help promote social
media.

e Monthly posting schedule to organize posts.

e Delegating work increases creative and
ability to post.

N //l B AY
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¥ Social Media Coding

e Manual coding of the last 50 posts of 5
community centers and 4 community
libraries.

e Tracked day of the week posted, total
reactions, content type, and posting
method.
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9\ Codes for Content Types and
@ Posting Methods

¥ Examples of Content Types Observed:

"“Programming”, “Service”, “Staft”, "DEI", "Impact”

¥ Examples of Posting Methods Observed:

Photographs, Videos, Designs, Infographics, Images,
and Text
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Community Centers and Libraries
Social Media Coding Findings

e Posting content on the impact on the
community and past services does best.

*Videos and photographs are the best
methods to post.

*Weekends are the best time of the week ",‘\
for content.
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The Winch Social Media Coding Findings

Platform Best Content Types | Best Post Methods
Impact, Services, Photographs, Videos,
Instagram . - .
Programming Digital Designs
Ph hs, Vi

Facebook Services, Staff otf)g.rap > deos,

Digital Designs
X Impact, DEI Photographs, Videos
LinkedIn Staff, Services Photographs, Videos
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Recommendations




The Belsize Community Library Social
Media Coding Findings

Platform Best Content Types | Best Post Methods

Phot hs, Videos,

Instagram Staff, Impact, Services e
Images

Facebook Staff, Impact Photographs, Videos

X Programming Videos, Infographics
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The Winch Social Media Analytics
Findings

Steady growth of followers and engagement since
September.

e Growth correlated to when a marketing officer was assigned.

161 posts 645 followers 435 following

The Winch
Charity Organization
Our mission is to help each child succeed, regardless of their circumstances, by giving them the

opportunities and support they need.
@ linktr.ee/thewinchcamden2023
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The Winch and Belsize Community “
Library Staff Interview Findings

* Most staff do not follow the organizations.

* Not enough frequency in posting — lack of
engagement.

* Would like to see posts on impact and services.

* Should use more quick forms of social media.

* Highlight beneficiaries stories — make them the heroes.
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The Winch Parent Survey
Findings (n = 16)

Instagram,
// 17%

e Many did not know the
Winch had social

. None, 61%. Facebook,
media.
*Would ike to see photos
of children, staff and \\Linkedln,

9%

activities.

Winch's social media platforms that parents
follow
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The Winch Youth Team Conversation k
Findings

¢ Many do not follow the
Winch on social media.

e Mainly use Instagram,
Snapchat, and TikTok.
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v
The Winch Major Donor Survey and &/ C
Interview Findings

M 2 out of 4 do not use social media.

e Mainly use Instagram and LinkedIn.

Post more in-depth videos and
photos on staff and activities. \“
Social media does not play a part

In their decision to donate.
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Belsize Community Library User

Survey (n = 44)
e 40% found the library Linkedin, |
through word of ~ialll P Instagram,
mouth. el
J  Post more videos and hadach
photos about events and
hours.
M 30% always use Instagram FcEhaoK,,
stories.

Social media platforms library patrons use
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(v
/ Improving Follower Counts

Across Platforms

O'zg

J Put social media handles on all I g
information text sent to beneficiaries, 'F -

donors, and library patrons. g

=
| > N[O
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Improving Engagement Across

Platforms
Audience Profiles - Donors

* Post videos that promote activities.

* Highlighting the staff members.

Audience Profiles - Parents

* See posts about the different services.

* Highlight the different events.
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Improving Engagement Across

Platforms
Audience Profiles - Youth

* Posts about programming and events.

* Post on Instagram.

Audience Profiles - Library Patrons

* Promote events using videos and photos.

* Posts about history of the community work

and book highlights and availability. | =
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Improving Engagement Across
Post Timing Platforms

Platform Day of the Week Time of Day
Instagram >undays :
>1d9 Wednesdays Commuting Hours
Weekends -
Facebook Wednesdays Commuting Hours
¥ Weekends -
Thursdays Commuting Hours
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Improving Engagement Across
Platforms

Types of Posts by Platform

* The Winch and the Belsize Community Library
should be using the best content types and posting
methods found during our social media coding.

"Programming”, “Service”, “Impact”, “DEI", “Staft”

Photographs, Videos, Digital Designs
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Improving Engagement
Across Platforms

‘Increased Communication ([ ERVE oo}
l ;o ©Q ra @ 8 - X O A @ A -
e Story posts with embedded

: WHAT IS YOUR FAVORITE

que stions. ey | ACTIVITY AT THE WINCH?
What new books would Just for Girls!
& Use of polls on Instagram S
stories.

e Caption posts to promote
comments from followers.

= >’ N 4
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Staffing Capacity

¢ Encourage collaboration
amongst employees.

e Increase creativity and
posting frequency.
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Example Posting

Calendars

SEPTEMBER 2024

@ X
@ LINKEDIN

@ HOLIDAYS

iiDEI!!

“Event Photo” o2
“Staff”

04
“Service Photo”

06
“Service Photo”
“Event Photo”

iiDEI!!

Int. Literacy Day

“Event Photo
“Staff”

World Suicide
Prevention Day

11
“Service Photo”

1
“Service Photo”
“Event Photo”

ISDEIPP

“Event Photo”
“Staff”

18
“Service Photo”

20
“Service Photo”

“Event Photo”

Int. Day of Peace

iiDEI?!
Autumn Equinox

“Event Photo”
“Staff”

25
“Service Photo”

EU Day of
Languages

27
“Service Photo”

“Event Photo”

iiDEI?!
World Heart Day

“Event Photo”
“Staff”

“Service Photo”

“Service Photo”
“Event Photo”

Introduction

Background

Methodology
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Example Content
Templates

LITTLE ARTISTS

CLUB
94 May | 4 PM

128 Anywhere St.. Any City
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Recommendation
Document
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Thank You!

Questions?
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